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Each one of us has our own way to 
define WOMANHOOD. With the 
countless experiences and emotions, 
this definition gets an all-new 
dimension everyday. I believe it is 
hard or rather impossible to expound 
womanhood within a box or label 
with a set of characteristics. Today, 
women have their own voice, stand 
for a cause, stand for a community, 
stand for themselves, and stand for 
each other. 

There is no power as the power of 
women empowering and supporting 
other women. They don't want to pull 
someone down to elevate themselves 
or be above any gender. They want to 
be on an equal podium given equal 
opportunities. They are not throwing 
someone out of space but trying to get 
the due space. They are not competing 

with any other gender, they are their 
ally.  And trust me, Social Media is 
bringing that change. Each day we see 
women using social media channels 
and clout to make it a safe space 
for themselves and every woman 
out there. Our cover girl, Diipa 
Khosla Buller, has been redefining 
womanhood with her efforts to create 
gender equality. She has been vocal 
about causes like menstrual hygiene, 
sustainability and colorism. I am 
exhilarated and honoured to speak to 
her about Womanhood, her journey 
as an influencer and an entrepreneur, 
and her take on the new phase of 
maternity.

The woman army at Social Ketchup 
has come together to celebrate 
women by talking about issues that 
really matter to them. We have tried 

EDITOR’S NOTE
to demystify the long associated 
idea of a woman’s body with color 
of skin, certain kind of body type, 
lustrously long hair, pimple-free 
skin and whatnot; and normalise the 
conversation around women’s health 
and taboos associated with them. 
Gladly, women today are much more 
comfortable talking about their bodies, 
which is far away from society’s beauty 
standards. They are accepting their 
scars, stretch marks, dark - patchy 
skin and more. They find their own 
voice and become the voice society 
needs, inspiring peers and the future 
generation. 

I feel immensely proud and honoured 
that we have celebrated some of 
the women who are indeed the 
powerpuff girls our society needs. The 
edition features women who live on 
#AgeIsJustANumber mantra and are 
not letting their passion or spirit die 
for anyone. 

I thank every woman for being an 
unapologetic version of herself. And 
request you all to read the stories of 
these amazing women and pass it on 
to all those who might want to read 
them.

If you have stories that should be 
shared with the world, send it to 
letters.to.the.editor@socialketchup.in 
or drop me a note.



nurturing me. I started understanding 
myself, got a better clarity. Each day was 
a new realisation and it fascinated me 
that how similar we humans and plants 
are when it comes to our need and care. 
Just like plants, every human can’t thrive 
in the same environment. You need to 
understand this to treat yourself better 
and you know how important that is in 
today’s time.
Do yourself a favour!  Surround yourself 
with greens, give your mind some peace.” 

Pranitha Reddy, “It’s really important 
for each one of us to take part in saving 
the planet. That doesn’t mean taking 
part in some Green Campaigns once in a 
while. Gardening should be a part of our 
everyday life.”

Aprajita Bansal, “Of Course it’s the need 
of the hour but I won’t go into that. 
Rather I would share my experience and 
leave it upto you to decide. When I started 
taking care of plants, my plants started 
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How many Zoom calls have you attended 
with someone having a plant in their 
background? Or liked a photo on 
Instagram that gave out the perfect Boho 
vibe, with a plant in it?

Plants are no longer just a source of 
oxygen or a part of nature. They have 
become more than that. They have made 
it from our front lawns to inside our 
houses, and we all love it. The mere idea 
and stress of filling up a corner of our 
home can end with these organic decor 
elements becoming an elegant solution. 
With pros like less investment and easy 
movability, plants are a real deal when it 
comes to home decor!

Sonakshi Awana, a Decor DIY and Plant 
lover, talks about her journey getting into 
plant blogging, “It all started with one 

plant, a giant palm, that I got for my living 
room. Seeing it grow well made me get a 
few more for other corners of the house. 
Slowly, I started enjoying basic gardening 
rituals and found this entire process quite 
relaxing.”

“Initially, I didn’t plan on sharing 
informative posts on my long-held 
gardening interests. It started out with 
uploading pictures of my houseplants and 
some DIY planters. Gradually, I started 
adding captions on what I knew and 
researched about plants. It is fascinating 
to interact with people who have the same 
love that I have for plants,” Shashi Reddy 
added.

Navneet Sandhu Singh, a DIY and Decor 
influencer, added, “Plants have always 
been a part of my life since childhood. I’ve 
grown up seeing mom spend hours on the 
lawn, so I always had the inclination and 
love towards gardening. After entering 
into the field of Interior styling, I realised 

no frame seems complete to me without 
having a touch of greens in it, thus started 
writing and talking about it.”

“I always wanted to start a blog of mine 
and was confused between Food & Plants. 
I started growing plants at home in 
Lockdown, and that’s when I decided to 
tell stories about Plants,” says Pranitha 

Reddy.

While Aprajita Bansal said, “Getting closer 
to plants and nurturing them can also 
be a great stress-buster. Spending some 
time with the plants, digging into the soil, 
repotting plants and trimming them can 
inspire and help a bogged down the mind. 
As Navneet says, “Just a stroll around my 
plant-filled porch or lawn rejuvenates me 
after a hectic day schedule.” They also help 
one learn the art of patience, realise our 
mistakes and grow every day. Gardening 
teaches you many life lessons, and plants 
keeps you inspired every day. 

Ways to inculcate pro-nature habits 

and hobbies

Shashi Reddy, “It is important to do so. 
Gardening as a hobby, or for some people, 
passion, doesn’t require big spaces to 
pursue nor is it hard to start and maintain 
but is very contributing to the earth and 
our mental health.”

Sonakshi Awana, “Pro nature habits and 
hobbies are a great way to connect with 
nature. Take, for example, gardening; 
homegrown gardens are good stress 
busters. Who doesn’t like to have tea 
overlooking their small plants or flowers! 
And all in all, it doesn’t take much. Even 
if you live in apartments, you can start 
gardening in your balconies or if you have 
a small window, add a bunch of flowers to 
spruce it up.”

Navneet, “It is the need of the hour to 
inculcate pro-nature hobbies in our 
children right from their childhood. With 
the increasing stress & negative emotions 
which most of the youth deal with today, 
it is necessary for them to have a closer 
connection with nature to improve their 
well-being.”

ALL THE 
GREENSPIRATION 
YOU NEED!
Plant and Decor Bloggers Sonakshi Awana, 
Navneet, Shashi Reddy, Aprajita Bansal and 
Pranitha Reddy open up to Smrithi Mohan 
about their love for plants and how they 
make for the perfect decor item brightening 
up homes.

Sonakshi Awana

Shashi Reddy

Navneet Sandhu Singh

Pranitha Reddy

Aprajita Bansal

image credit : Navneet

image credit : Navneet
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PLANTS THAT REQUIRE 
LESS CARE AND THAT EVERY 
BEGINNER CAN START WITH

• Snake plant
• Palm
• ZZ plant aka

Zanzibar Gem
• Neon Pothos
• Spider plant
• Jade
• Money plant
• Syngonium
• Anthurium
• Philodendrones

BASIC GARDENING TIPS:
• Study your plant before or 

during buying.
• Always prepare the right 

potting mix.
• Water regularly but don’t over 

water.
• Find the right container with a 

drainage hole.
• Feed the plants once in a while 

with the right nutrients.
• Make sure your plants get 

sunlight for at least 4-5 hours 
a day.

• Do not spray pesticides on your 
veggie plants.There are many 
harmless ways to get rid of 
pests. Remember that at the 
end of the day what you grow is 
what you eat.

INDOOR PLANTS - COMMON 
MISTAKES TO AVOID:
Depriving them completely of natural 
light: Try to keep shuffling your indoor 
plants and switching their positions. 
Also, do not place the plants in the 
shade that require more sunlight.

Not providing good draining soil. 
Ideally, the water should come out 
from the bottom of the pot while 
watering, if it isn’t, then either the pot 
does not have any drainage or it has 
not been watered properly. 

Over-watering. Giving the plants a lot 
of water will not do any good to the 
plants and can kill them eventually.

Growing plants in wrong sized 
Containers.

Not preparing a proper potting mix

What is the most unique plant that 

you have heard about that you wish 

to have?

Sonakshi, “I am driven towards plants with 
unique foliage and one such plant which 
I have been eyeing for quite some time 
now is Thai Beauty Caladium. I just love 
the blend of pink colour that it’s leaves 
have with small green lines, making it so 
striking.”

Navneet, “I just love Succulents and would 
love to have all varieties of them.”

Pranitha, “Always been a big fan of veggie 
plants, specially tomatoes. Heard of too 
many unique varieties of tomatoes and 
Black beauty is one among them. I wish to 
grow and eat them one day.”

Shashi, “Begonia Tamaya seems the most 
unique to me right now and I have been 
searching for it. I am yet to add it to my 
plant family. Another one is the Ruby 
Rubber plant.”

Aprajita, “Honestly, there is not even a 
single day I don’t come across a new plant. 
Nature is magnificent. But if I have to take 
one name it would be Venus Flytrap. It’s 
a carnivorous plant. If you haven’t seen it 
you gotta search it online and see how it 
closes it’s jaw as soon as a trap walks inside 
it and kills it.”

image credit : Sonakshi image credit : Aprajita

image credit : Aprajitaimage credit : Sonakshi
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Fizu
@fizuliyat
 
I would like to color my 2021 with happy 
colors red, blue & yellow so that I mix 
them up according to the situations I face 
& see to it that I don’t let them get dark. 
The last year was dark enough in many 
ways and I’ve learned from it to make this 
year brighter & happier.
I wish everyone a better year full of colors 
more bright than dark. Let’s be victorious 
over evil. Let’s be together and not be 
apart

Aatman Desai 
@aatmeme.in
 
I’d like to colour my 2021 by making sure 
I colour everyone else’s. I hope I reach 
more & more people, spread more & more 
smiles with my memes, and spread more 
& more (happy) tears with my songs.
So, have fun, be positive, and enjoy holi, 
folks!

Rupali Raut 
@rups_prodplus
 
After living through quite possibly the 
worst year ever (2020), which was like 
a Jumanji next level with an upgraded 
version; I want to color my 2021 with a 
shade of yellow and some grey. Well if 
you ask me why yellow, that’s because it 
shows bright warmth filled with power. 
As for grey, it’s solid and everlasting. This 
combination gives us resilience and hope 
which we needed much. We need to feel 
encouraged and uplifted in 2021. This is 
essential to the human spirit.

Gunjan 
@gunjan_sainii_
 
I want to color my 2021 by being 
optimistic. Yea, Holi is the festival of 
colors and I want to enjoy that too but 
only with my close circle due to Covid. 
Other than that, my 2021 mantra is to face 
everything with an optimistic approach 
so that’ll be the same for every festival. 
Because I don’t know if 2020 was a good 
or bad year but, it surely taught me to be 
grateful. Once you start being that, you’ll 
see all the colors of life more beautifully. 
So, have fun, be positive, and enjoy holi, 
folks!

Kajal 
@kajal8212
 
After a full year gone by, which was 
almost grey with lockdowns, quarantines, 
social distancing, and many more….Holi, 
the first festival of the year is coming to 
spray all of us with brightness, cheer, 
and fun. I for one, have been an active 
soul during this colorful festival…and my 
colour for this time is gonna be bright 
yellow. The colour showing sunshine, 
the colour of auspiciousness, the color 
for growth. It’s the colour to remove the 
greys of the year gone by and bring in 
the brightness for all of us. I have already 
started with bringing in this bright, sunny 
colour to my room and shall look forward 
to having glimpses of yellow in my home, 
all across. Waiting eagerly to welcome 
friends and family this Holi to colour and 
share this brightness and spread the cheer.

Aishwarya Shreyakar 
@ashshreyakar
 
Every year has something more to offer, 
the year 2020 was a year of realisations 
for the world and a depiction of where 
we are headed in the future. If you ask 
me how I want to color my 2021, I would 
fall short of colors, why? I want this year 
to be filled with opportunities, love, 
friendship, travel, positivity, humility, 
compassion, and acceptance. Every colour 
has its meaning and definition, mostly we 
forget that life is always black and white 
(ups and downs). It is the outlook towards 
life that makes it beautiful with variants. 
I want to colour it with white to have 
inner peace. I want to colour it with blue 
to showcase happiness. I want to colour it 
with red to embrace love. I want to colour 
it with yellow to cherish friendship. I 
want to colour it with green to represent 
nature, growth, harmony, and money. It’s 
not how I want it to be but I could make 
it, I know for sure that it’ll be a year full 
of unexpected colourful combinations 
to look forward to. Lastly, I would want 
the world to be coloured in one colour of 
unity and peace. 

Colors are something that brighten and uplift but also hold a deep meaning within themselves. White is for peace and green is for 
harmony while blue is for happiness and red is for love. And if we are talking about colors, how can one skip the festival of color — 
Holi. From last Holi to this, a lot changed as each of us collectively and individually went through a palette of emotions.
 
So, with Holi just around the corner, how about, instead of just coloring each other we set gorgeous hues for the whole year. Sakshi 
shows us how to visualise and get it right while talking to some colorful and creative Creators. Check out their individualistic take on 
how they want to color their 2021 and why.
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Nishtha Berry
@berrylicious_4 

People started throwing these stereotypes 
the day I started my transformation. I 
was this very average-looking girl on 
Instagram with long hair and a bit of 
make-up on. I was in love with content 
creation s. Many people supported me, 
but when I decided to chop my hair, that’s 
when the reality of this society became 
known to me. 
I chopped my hair off, changed my 
wardrobe and moved from crop tops to 
my father’s old t-shirts. I was in love with 
myself. I continued making videos and 
I was heavily criticised. I was judged by 
the same people who once supported my 

videos, saying that I’m an agent of change. 
I was threatened that no one would like 
to marry a girl like me or that it’ll be hard 
for me to find a job in this country with 
this look. So much changed just because I 
changed the way I looked. 

Few months post-transformation, the 
series of blatant judgments continued. 
But I didn’t stop making videos. I put all 
that negative energy to use and this time 
became bolder than ever. Spoke fiercely. 
They threw taunts my way and I made it 
into content. Gradually I saw people start 
relating to my work. Those who tried to 
drag me down eventually left after they 
saw that my videos were gaining positive 
attention. This made me very happy. 
These new people became my people, they 
showered me with love, supported me 
through thick and thin, and accepted me 
for who I was. And now today... I’m happy 
with how things have worked out.

Rae Valentine
@raevalentine

So the way I dress up, carry myself has 
always been different from normal people, 
or rather the ‘normal’ has been decided by 
society.

People find it hard to accept. Some people 
have been supportive but most of them 
are like you’re a girl, you should behave 
like one. Grow your hair, start dressing 
girly, all of this doesn’t look good and all 
that jazz. Well, all of this used to get to 
me in the initial days but now I’m just like 
if you’d try you’ll miserably fail so rather 
just shut up and let people be the way 
they want to be. Be supportive if you can 
if not just mind your business. I’ve simply 
stopped caring because you know, “haters 
are gonna hate”.

Shoooo
 Taboo! the

‘You ride a bike being a girl?’ ‘You are a mother now, how will you manage everything?’, 
‘Really women and comedy?’, ‘Where will you go with such coloured hair?’, ‘You speak 
too much, too loud and anywhere’, You are a woman learn how, when and whom to 
speak to’, ‘You behave like a guy be feminine!’ and the list goes on. Aren’t women tired 
of hearing all these things? Don’t we all want to just say ‘enough’? 

While the narrative in 2021 might be around our hustle to break the glass ceiling, 
dealing with stereotypes is still part of the everyday story. Sakshi Sharma talks to woman 
creators about how they crushed stereotypes surrounding them and did the unusual 
amidst the usual to reach where they are today. 

Moose Jattana 
@moosejattana

The biggest stereotype I tackled and 
overcame was that I was too outgoing, 
bubbly, energetic for me to ever talk about 
serious issues. Just because I enjoyed life, 
people assumed I was not mature enough 
to criticise it. I enjoyed dressing up, 
colouring my hair, dancing, and somehow 
that meant I was called you know, a gasti, 
a randi, and it was mainly because I had a 
contrasting personality where I also called 
them out for calling me such things. That’s 
why it hurt them more - I continued to 
be who I am regardless of what they said. 
It hurt them that I didn’t submit and I 
think people are slowly coming around to 
the fact that I can be a multidimensional 
human being with a lot to say and a lot to 
do, and can’t be put in a box.

Saloni Gaur 
@salonayyy

When I started creating videos, many 
people said that you should look for a 
proper job because women can’t be funny 
and who’s going to see women comedians. 
I think that’s the biggest stereotype that I 
faced even now when people compliment 
me they would  say, “Oh!...hilarious”. We 
love your work. We thought women can’t 
be funny but you’re hilarious. I think we 
really need to change this mindset now

Viepsa 
@viepsa

In all honesty, what I am doing today 
comes quite naturally to me. I’ve almost 
never felt overworked or frustrated 
because I didn’t get the kind of response 
I expected on my music or my content. 
With that said, it’s true that the 
exponential growth that my online 
presence has seen did not come easy. It 
didn’t come overnight. I’ve been sharing 
my music with the world since I was 10 
and in the process, I have luckily been the 
subject of envy but also mockery in a lot 
of cases. 

Plenty of men have tried to teach me 
how to hustle. I remember being 15 and 
thinking to myself, why am I entertaining 
unsolicited advice from a 24-year-old man 
who claims to know so much about the 
industry but is yet to make a mark. It’s 
very amusing to me how these stereotypes 
have backfired on them. They can 
underestimate and patronise you all they 
want but when you keep on your grind, 
your art speaks for itself and it’s always 
louder than their condescending banter.Nishtha Berry Rae Valentine

Moose Jattana

viepsa

saloni gaur
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Miss Lingerista 
@miss.lingerista

While it took me a long time to accept 
and respect my body and its needs, I have 
never intended to get “slim” or try to fit 
into a certain body type. I have always 
tried to make myself healthier. Having 
said that, I also acknowledge that it is all 
temporary. While the body continues to 
change, I ensure that I’m evolving as a 
person. 

The stereotype of a woman always being 
“feminine” is something that I’ve never 
settled for. What is even the “right” way to 
be a woman? Who set these rules? Who 
made these “perfect” body types and set 
these benchmarks to be a “good girl”? I 
don’t care if I’m considered a “good girl” as 
long as I’m staying true to myself and not 
hurting anyone along the way.

I am strong. I am fearless. Being feminine 
is something I choose to be of my own 
accord.

Rohina 
@rohina

The major stereotype was that firstly I 
was just 23 when I first started my brand 
and a lot of people just felt that I was too 
inexperienced to start a retail home decor 
space and I would kind of get eaten alive. 
Obviously that wasn’t the case because I 
got a head start. 

We started at a time when there wasn’t 
that much competition. Also, I feel like 
I had more energy and very fresh ideas 
because I was just out of art and design 
school. Then I decided to get married and 
had a child quickly and people around me 
were like ‘you just started a business’,’ you 
just had a baby’, ‘how are you going to be 
a mother’ and ‘how are you going to take 
care of your baby’. There were days when 
I even took my daughter to work and 
there were days even before COVID -19, 
when I worked from home. I refused to 
back down. 

I think I have a really supportive husband 
and the Indian stereotypes are completely 
wrong. If a woman has a passion for 
what she does and really believes in her 
projects, has determination, then there 
is really no reason for these kinds of 
impressions about her. Of course, a very 
supportive family backing really helps and 
I think you should surround yourself with 
people who uplift you. I even went on to 
have a second child three years ago and I 
think my life is pretty, well-balanced with 
no regrets. 

Miss Lingerista 

Rohina 

Creators Vivek Menon,
Indraneal, Eshika and Gouri Sood 
share their experience and idea of 
making content with the women 
in their lives

Content creation has become 
an art that is promoting gender 
neutrality. Creators are using their 
platforms to talk about issues that 
were otherwise less talked about. 
Despite all the talks and mentions 
of uplifting various genders, 
women creators have their share 
of common abuses and downflow 
that they have to face online. Their 
creativity and content is ignored to 
make way for the people to point 
out their insecurities and flaws.

While we have many talented 
female creators who are giving 
their all and ruling the digital world 

with their incredible creations, 
we also have other creators who 
are trying to include the women 
in their lives in the content that 
they post online. Trying to bring 
a different perspective into their 
content, these creators are giving 
their audiences a taste of all the 
Dhakad women in their lives. 

Standing true to Frank Sinatra’s 
song, ‘Luck be a lady tonight, Luck 
if you’ve ever been a lady to begin 
with’ the women in the lives of 
these creators have been making 
them shine brighter with their 
idiosyncratic talent.

The

FACTOR!



Social Ketchup 17   16  

Who is your favourite female 

creator who has inspired your craft?

It has to be Mostly Sane-Prajakta 
Koli.

What is that common stereotype that 

you, as a female creator have heard 

or faced?

“Female creators just need to look 
hot to get views” “Female creators 
have no sense of humour”

You are one of the creators who have 

made the woman in your life part of 

your content. What makes it special 

each time you make a video with 

them?

Every piece of content I create 
around women is to uplift their 
confidence in every/anyway that I 
can. I don’t know who will watch 

my work or if they will at all but 
the only motivation I have towards 
female centric content is to make a 
woman understand that the power 
of happiness & confidence is in her 
hand. Nobody else’s. 

What encouraged you to make them 

a part of your content?

Representation of women is still 
very low in our country. We’re still 
considered as a “second” gender. 
However the fact of the matter is 
that theoretically equality implies 
all genders on the same level. But 
in practicality our community 
is suffering in so many ways. So 
recognition, representation, & even 
putting a positive woman centric 
thought encourages me to make 
them a part of my content. 

Do you remember the first video 

you made with them? How did you 

convince them to be part of it? If you 

can change one hindrance or problem 

that all females face online, what 

would that be?

Unfortunately, the hindrances are 
too many to be mentioned. All 
of us can wish for change but we 
need to know that we ARE the 
change. The space online is just a 
small fraction of our reality. We’re 
being abused, insulted, facing rape 
threats and so much more all over 
the internet. Many see women as 
an object but we’re much more 
than that. I don’t know what it will 
take for people to just respect our 
gender. But we’re women and we 
will fight it always!

GOURI SOOD
Who is your favourite female 

creator who has inspired your craft?

In total transparency, 
Nikkietutorials. I have been 
watching her content since 
grade 6. Her “Pulled up demon 
look,” appeared on my Youtube 
recommended feed, and I was 
mesmerised by the sheer talent that 
she possessed and have aspired to 
be like her ever since.

What is that common stereotype that 

you have seen female creators face?

In my opinion, irrespective of 
the content that a female creator 
would’ve put up, the value of the 
content is not looked at. Rather, 
the interpretation that the audience 
would have is that a creator is 
only doing what they do for - 
ATTENTION, which is indeed a 
toxic perspective.

You are one of the creators who have 

made the women in your life part of 

your content. What makes it special 

each time you make a video with 

them?

I don’t typically have a lot of 
women featured in my content. 
However, on the occasion that I do 
- it brings an extremely different 
perspective. I recognise that being 
a male content creator, I do hold 
male privilege and don’t face a 
lot of the challenges that women 
do that are rooted in bigotry and 
misogyny. So, on my podcast: 
“Nobody Wants To Know With 
Neal,” or on my Instagram Live 
videos, when I discuss issues that 
content creators face online, I feel 
proud that I utilise my platform 
with women who are like-minded 
in driving a societal change.

What encouraged you to make them 

a part of your content?

They bring something to the table 
that I can’t - a unique perspective, 
and that’s what I love about being a 

creator - you have to keep learning 
and challenging yourself. That only 
happens when you’re surrounded 
by people with greater expertise 
and experience.

Do you remember the first video 

you made with them? How did you 

convince them to be part of it?

The first video I created with a 
female creator was the premiere 
episode of my podcast with Prachi 
Hotchandani. Prachi has always 
been so kind, supportive as well as 
nothing short of helpful by sharing 
her experiences in creating content 
with me. In my opinion, the traits 
she possesses are emblematic of 
most of my interactions with 
women in the content creation 
community. Therefore, when I 
pitched the first episode’s creative 
to her, she was nothing but 
supportive and I’m so grateful for 
that!

If you can change one hindrance or 

problem that all females face online, 

what would that be? 

Trigger Warning and Content 
Warning // Slut-shaming and 
harassment
It’s a shame how women need 
to think twice about the content 
that they put on their platforms 
as a result of the harassment 
they could potentially face. 
Considering the deep-rooted 
impact that the patriarchy has 
had, women can’t wear too much 
makeup because they’ll be seen as 
insecure or they can’t wear what 
is considered “revealing,” as they’ll 
be held responsible for eliciting 
inappropriate responses from men. 
I wish the content was appreciated 
for what it is and for it to not 
be sexualised in the process, to 
make it a safer place for women 
everywhere.

INDRANEAL
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You are one of the creators who have 

made the woman in your life part of 

your content. What encouraged you 

to make them a part of your content?

Surprisingly, she never questioned 
me when I asked her to be on a 
video with me. Mene unko acting 
karna hai yeh bola hi nahi, I just 
told her that this is something that 
you have to say to me. There are 
certain videos where she looks 
directly into the camera, but I 
never thought of stopping her 
or pointing it out to her. Even 
the dialogues that she speaks are 
usually unscripted. And I also try to 
keep all the stammering between 
her dialogues. Because if my mom 
starts acting like an actor, ussme 
uthna maja nahi rahega. When she 
speaks and does what she wants 
to, that is when people can relate it 
to their mothers. So yeah, I never 
had to convince her to be in a 
video. Even now she doesn’t want 
to know where the camera is. She 
says, tu bol mat phir mera nazr 
jata hai. So from the first video 
to know doing branded videos 
with her, it has been a surprising 
journey.

Do you remember the first video 

you made with them? How did you 

convince them to be part of it?

The 1st video that I created with 
my mom was in June 2019. That 
was the first video that I made with 
my mom and that didn’t go viral. 
Infact after 4 to 5 videos with her, 
I started liking the content and 
that is why I continued making 
videos with her. Gradually I started 
getting comments and that is when 
I thought that now there is an 
audience enjoying these videos. Ki 
1000, 2000 log toh dekhna chahte 

hai mera content. That gave me 
the push because relatability was 
the first thing. Despite her being a 
malayali, vo mom’s ka jo tanebaazi 
rehta hai, that is consistent in every 
language and people could relate to 
that. Moms are also someone who 
can give you those lines without 
reading it or byhearting it. Most 
of my content comes from their 
taunts.

Who is your favourite female 

creator who has inspired your craft?

The thing is, I don’t look at one 
particular creator. I open the 
explore section and scroll through 
the reels. There I find creators or 
content that catch my attention. 
And it is not always the creator, 
it can be a specific action that 
stands out as an independent 
joke. So that is why I don’t look at 
creators because if I start looking 
at the creators main phir sirf unko 
hi dekhunga. That is why go to 
explore because there you come 
across creators who may only have 
like 5k followers but have amazing 
content. I believe as a creator 
we should not keep any filter or 
subject ourselves to a particular 
gender. That won’t be right in 
respect to the content.

What is that common stereotype that 

you have seen female creators face?

I haven’t, fortunately, heard of any 
such stereotypes attached to female 
creators, because the people that I 
had the opportunity to work with 
have the equal or more talent to 
create content. In Fact I strongly 
believe that there is no need to add 
any filter such as male or female 
creators. Jitna filter tum lagaoge 
uthna you are trying to show them 
as weak. I feel that by showing that 
extra care we are taking away their 
moment to shine freely.

VIVEK MENON 

Who is your favourite female 

creator who has inspired your craft?

My favourite female creator has to 
be Lily Singh aka superwoman. I 
have been watching her youtube 
videos since forever and she has 
motivated me to hustle harder and 
pursue what I love and that is what 
I am doing “creating content” to 
entertain people.

What is that common stereotype that 

you have seen female creators face?

A common stereotype that I have 
heard is that “to go and study 
because content creation is a waste 
of time, there’s no actual future 
or income source from making 
content” which is absolutely false.

You are one of the creators who have 

made the women in your life part of 

your content. What makes it special 

each time you make a video with 

them?

Wherever I am right now is 
because of the support of the 
women in my life be it my mom 
or my sister. I love making videos 
with them and making them a part 
of my work process because it is 
fun and we get to spend a lot of 
time together and even they give 
me a lot of ideas to make videos 
on from their daily lives so that’s 
pretty cool.

What encouraged you to make them 

a part of your content?

The fact that they have always 
supported me and have been 
there for me when i was getting 
a lot of hate and was at my worst 
motivates me to make them a part 

of my content cause wherever i am 
right now is because of them and i 
am super grateful.

Do you remember the first video 

you made with them? How did you 

convince them to be part of it?

Yes i remember, the first ever 
video that i made with my mom 
was like a transition video, where 
she only had to stand and smile 
but i had to convince her so much 
for that and also she had to dress 
up and she had no idea what was 
happening it was very funny but 
the video turned out to be so cute!

If you can change one hindrance or 

problem that all females face online, 

what would that be? 

One of the biggest problems i as a 
female content creator face is that 
people feel that as we portray our 
lives in front of them our good’s 
and our bad’s they kinda feel that 
they have to right to judge us or 
our character which is kinda unfair 
because we are also like everybody 
else and the fact that we create 
content on a public platform 
should not change the fact that we 
are like everybody else and nobody 
can judge us for who we are.

ESHIKA
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The Rise and Rise 
of Homegrown Labels

Why Are Consumers Supporting Homegrown Labels?

The year 2020 saw many trends 
and shifts in consumer purchasing. 
One of the trends that 2020 
saw was a boom of homegrown 
labels and it is still continuing 
the acceptance of buyers towards 
trusting and picking homegrown 
labels over internationally 
established giants. There is an 
upsurge in local brands, Instagram 
stores, sustainable labels, ethical 
brands, and much more. People are 
ditching the global fashion labels, 
exploring more Indian brands, 
donning their homes with artisanal 
products sourced from Instagram 
stores, trying their every bit to 
support the growing homegrown 
brands.

Buying Homegrown Brands

Sakshi says, “I’m in the phase of 
transitioning from fast fashion 
brands to homegrown brands 
but in the process, I see a huge 
change in my personal style as well! 
Everything purchased from a local 
brand feels a lot more authentic 
than mass-produced & that 
personal touch to a product means 
a lot to me. That is one major 
reason why I love working with 
such brands for my page as well 
because that ‘cause’ is what I love to 
promote.”

For Meghna, her affinity with local 
brands is not new. She has been 
sourcing fabrics from local vendors 
all her life but admits that she did 
that subconsciously. She never 
knew how buying from a local 
brand impacts our own workforce 
and in turn the economy. 

“My inclination towards Made-
in-India products has definitely 
added value to my purchases. 
Local and Homegrown brands are 
trustworthy and more accountable. 
One takes pride in making 

handmade a part of our lives. 
Moreover, these handmade and 
handwoven fabrics are soothing 
on the skin which machine-made 
fabric fails to do. I am fully aware 
that procuring from homegrown 
brands is advantageous to the 
weavers and artisans whether it’s 
directly or indirectly. Lockdown in 
2020 has further spread awareness 
about these brands.”, Meghna 
responded. 

Meghna also suggests that during 
this crisis when homegrown 
brands suffered the most, it’s time 
for consumers to act wisely and 
spend their money judiciously. 
If we as local consumers won’t 
support local brands then who will. 

While Rati says, “Local or foreign, 
I am only looking for good quality 
and good looking products. Which 
brand it comes from is secondary. 
Lately, I am making an effort to 
look for brands on Instagram that 
are local and have good quality 
products. I am also consciously 
making an effort to buy from 
ethical and sustainable brands. “

Namrata on the other hand feels 
it’s critical to boost the morale of 
small businesses. She emphasizes,” 
If you do support a small business, 

you might be giving hope to a 
housewife who is trying to be 
independent or a struggling artist 
who is trying very hard to make a 
living out of their skills.”

Whereas Archana feels the quality 
of these products is better as 
compared to products from fast 
fashion brands. She adds, “Each 
brand has their own creative sense 
of style behind their products 
which make them very unique and 
attractive, and apart from that, 
buying from local homegrown 
brands also helps in contributing to 
our economy.”

Alfiya adds the fact that the 
ingredient list is transparent 
with respect to skincare & 
beauty products, and now many 
homegrown brands are offering 
eco-friendly and sustainable 
products, so that’s a plus.

Trusting Local Brands & 

Recommendations 

Meghna told us, “The homegrown 
brands who are working 
extensively with weavers/
artisans and working towards the 
upliftment of the workforce at 
the grassroots level can easily be 
trusted.”

Some eminent brands like Label 
Pratham who apart from being 
an organic brand, is relentlessly 
working towards preserving the 
ancient folk art of Pichwai thus 
making it wearable. “I trust brands 
who are genuine, more than the 
ones who are mere resellers. Manas 
from Manas Goria is another 
trustworthy He is working on 
restoring the Jaamdani weave 
of West Bengal at the same time 
bringing innovations to suit the 
need of the present generation,” 
she adds. 

Whereas Alfiya trusts homegrown 
beauty & accessory brands. She 
mentions, “My favourite would 
be Cats and Bows, they’re the first 
brand that I collaborated with in 

my content creation journey, and 
my current skincare favourite 
is Azafran, Suroso Organic and 
Bubble Farm.”

Anything that offers rustic charm 
is handmade, sustainable, and 
environmentally friendly gets 
Namrata’s attention.
 
Archana says, “I am a huge fan of 
homegrown skin-care and hair-
care products like Khadi, Plum, 
Wow. Also, clothing brands like 
Indya, Ambrae, The Chikan Label, 
Libas, Good Earth India have my 
heart.”
 

 

 
   

For Rati, if any product is good and 
useful, she will trust and buy it. She 
adds, “My return on investment 
should be good. From Instagram, I 
have found some great brands: La 
muse, Knotical Treasures, Studio 
Covers, Knit Knot Dreams, Snap 
Wall to name a few!” 

Abhishansa Mathur is in talks with Sakshi Shah, Alfiya Karim Khan, Rati Chaudhary, 

Namrata Raha, Meghna Vachher, and Archana Ranjan explores the shift in trust 

towards the homegrown brands.

Meghna

Archana

Alfiya

Rati
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Sakshi says, “For me personally, 
I love getting to know the brand, 
not just the product but also the 
back story, a brand that offers 
an experience. I also look out 
for brands that make me believe 
that their product is unique and 
authentic, that’s what it’s most 
about for me!
A few of my personal favourite 
brands I’ve worked with in the 
last year are Naav by Avneet, 
CAVA athleisure, Runway talks, 
OS Clothing, GITI jewellery, and 
Sheyam by Charvi.”
 
Future of Homegrown Brands

According to Rati, Vocal For 
Local is all the rage right now. As 
we can’t travel, that gives local 
brands a lot of exposure. She 
adds, “Instagram has increased 
their reach like never before, as 
long as the brands stay ethical and 
sustainable.”
 
Namrata thinks for any brand, 
marketing is a very crucial part of 
the game. So, if any brand manages 
to balance the art of packaging 

their magic while preserving the 
real charm of their product, they 
will strive faster than the rest.
 
Sakshi believes Homegrown 
brands are becoming conscious 
and with the whole concept 
of Sustainable fashion. “A lot 
of people I know have started 
shifting from fast fashion brands 
to homegrown brands and have 
become more aware of how their 
purchases might be affecting the 
environment. I personally feel it’s 
going to be a major revolution 
in our current fashion scenario,” 
Sakshi adds.

Meghna feels, “The way more and 
more people are getting aware 
and equipping themselves with 
the advantage of buying from 
homegrown brands there’s just no 
doubt that the future of authentic 
and genuine brands is bright.”  She 
further emphasizes, “Consumers 
of today cannot be fooled easily. If 
brands don’t deter their focus of 
offering genuine products, don’t 
cheat clients by calling power loom 
as a handloom. Also at the same 
time do the welfare of the weavers 
and artisans, there’s no looking 
back for them.”

Namrata

Sakshi

https://www.facebook.com/SocialKetchup/
https://www.instagram.com/socialketchup/?hl=en
https://twitter.com/social_ketchup?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.youtube.com/channel/UCzgwAvhVO0MeJbc2qukPeNw
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POWERPUFF GIRLS 
THE SOCIETY NEEDS
To understand the nitty-gritty and celebrate the women making the society a better 
place with their efforts to fight for a cause, Abhishansa Mathur conversed with Shreya 
Maheshwari, Meghana Bhogle, and Haimanti Sen. 

There is a lot that goes around the world and there are many issues that need our attention, support, and voice. We always talk about 
wishing the world was a better place. We find many challenges and problems in society, pinpoint the flaws, get in debates with people 
on how nothing has improved over the years, but how many of us actually decide to change the world for the betterment of society? 
I hope the answer to this question is, Many. And to be honest, there are quite a few people who strive to support those in need and 
inspire a lot more to do the same. Meet Shreya, Meghana and Haimanti, who are on their journey to do their bit, being the voice and 
lending support, one cause at a time.

Meghana Bhogle
Meghana’s work includes producing 
live entertainment events across music, 
comedy, and theatre. She also has a 
background in music and was part of 
India’s first beatboxing ensemble called 
Voctronica that was signed to Sony Music. 
She is a strong supporter of the mental 
health movement and most importantly 
the #adoptdontshop movement. Meghana 
is currently a mother of one very special 
Indie doggo that she and her husband 
rescued during the lockdown.

Please share the What, When, & How 

of your initiative of Goodest Boys.

I started Goodest Boys on Instagram in 
2018 after my previous dog passed away. 
The passing of my dog left a void in my 

life that could not be immediately filled. 
I did spend a lot of time post that visiting 
animal shelters in Bombay. What started 
off just as visits to help, give money, 
and other items as support turned into a 
journey that helped me explore my love 
for animals. I created the page with my 
husband Sahil Shah initially to celebrate 
stray dogs and cats across the country but 
over a period of time, it has evolved into 
so many things that are actually affecting 
change. Whether it’s adoptions, fostering, 
educating, raising funds, volunteering, or 
just sharing the joy of being a pet parent, 
the page does it all.

Your thought and motivation behind 

working towards the cause.

India has a huge population of stray and 
abandoned animals. While we do have 
multiple organizations working towards 

rehabilitating these animals, it’s still 
not enough to be able to help each and 
every animal on the street. The reason 
we started the page and eventually our 
podcast series called ‘Pawedcast’ was 
to educate every animal lover or pet 
parent about simple things that they 
can do to affect change in the animals’ 
lives. Whether it’s your own dog/cat 
or an indie dog/cat that lives in your 
building - how can you help improve 
the quality of someone’s life. At the same 
time, we also wanted to give back to 
people/organizations/shelters that work 
tirelessly towards the cause of animal 
welfare. Hence we started doing regular 
fundraising activities to help support these 
shelters and also volunteer at the shelters 
regularly.
 
What are some challenges that you 

faced when you started whilst now? 

It’s really heartbreaking to see animals 
not being able to find homes, animals 
being abandoned by people, animals being 
abused regularly. As two people who truly 
love all animals, we try to work very hard 
at helping them find homes but it’s always 
a challenge to do that successfully for 
every animal on the street. 

Please share your Milestones till date. 
We’re not just an Instagram page, we’ve 
become a community of about 11k animal 
lovers who actively engage with us and 
also feel similarly towards animal welfare.
Our ‘pawedcast’ has been received really 
well within the community and continues 
to help educate people on various aspects 
of pet parenting, animal welfare, and 
overall contribution towards the cause.

Shreya Maheshwari
Shreya Maheshwari started working 
towards a non-profit organization from 
the age of 15 and used to teach kids with 
special needs, and continued doing so 
in her college. After graduation, she 
started her own NGO to support higher 
education for kids coming from slums and 
shelter homes.

Please share the What, When, & How 

of your Support Group for Physical 

and Sexual Abuse.

I have been running support circles for a 
few years now. It originally started off as 6 
people connecting over food at my house 
and slowly evolved into a more structured 
program run as a FB page called “ Journey 
To Light -- Support Group for Abuse and 
Trauma”. 
We heal by listening to others who have 
lived a similar journey - in knowing we 
are not alone and also by lifting others 
who are struggling. The group has helped 
so many people finally come open to their 

families and loved ones about their abuse 
and even face their abusers!
I also do some kind of Pro-Bono 
(minimum fee clients) and free 
workshops. My idea is that mental health 
can be an expensive commodity to access, 
but that doesn’t mean you undervalue 
it. If you pay for a doctor, you also need 
to pay for a counsellor. But sometimes 
people genuinely want to heal and they 
don’t have the means, so I tend to look out 
for them by providing sessions for a bare 
minimum fee.
 
Your thought and motivation behind 

working towards the cause. 

I myself am a survivor of abuse and I 
have lived the journey as a survivor of 
childhood abuse and date rape. My entire 
healing process was very lonely because 
there was nobody and I didn’t find 
support groups or resources. However, 
by embarking on it I found courage 
within myself to face the truth about what 
happened to me and realize my inner 
power. I don’t want anyone to go through 
this journey alone, the way I had to. There 

is a brighter side, there is a life beyond the 
trauma and that is what I want to convey 
every day through my work. 
 
What are some challenges that you 

faced when you started whilst now? 

 
I had imposter syndrome and that 
reflected in my relationships too. There 
was a time when i was trying to come to 
terms with my abuse and heal from it, my 
parents were splitting up, I had to move 
out, get a job to financially support myself, 
had a broken leg, didn’t feel the energy 
to get out of my bed to work on any of it. 
But I feel these challenges made me more 
attuned to people’s emotions and made 
me more emphatic. So when people come 
to me and tell me how they feel, I exactly 
know how it does. There were days when 
I wanted to do good but I can’t get myself 
out. But then how can you support the 
world when you are yourself under a 
blanket of a black cloud. 
 
Please share your Milestones till date. 
I have educated 25 students till date. I 
sometimes feel not doing damage is a 
milestone. It’s better to stop the damage 
and do nothing than to do something in 
the wrong direction. I love it when my 
work creates a ripple effect like I helped 
someone heal and then they help someone 
else in their healing process, it’s a great 
milestone for me. Personally, coming out 
of my abuse was a milestone in itself.
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Haimanti Sen
Haimanti is 24 years old and 
comes from a middle-class family. 
She began teaching homeless 
children at skywalks from the age 
of 22. Haimanti started alone with 
teaching 6 students and now has 
founded Junoon foundation with 
a team of 20 teachers tutoring 
70 children. She is an awardee of 
Rex Laramveer Award 2019 and 
Teacher Warrior Award 2019 too.

Please share the What, When, 

& How of your initiative of 

teaching kids under a skywalk. 

I started Junoon Foundation in 
2018 upon seeing the condition 
of the homeless in our city and 
immediate surroundings. It started 
with me trying to help a few 

children get enrolled in schools but 
it slowly changed to understanding 
the factors that keep them from 
getting the proper education and 
living a better life. The problem 
areas we have identified that stop 
them from getting an education 
are family responsibilities, children 
having to earn money, substance 
abuse in parents and teens, lack of 
awareness, societal ostracization.

There was no particular way to 
beat these challenges, however, I 
was sure that education would play 
a vital role in helping them get out 
of their current situation. 

The first step was to set up 
makeshift classrooms close to 
where they live (Skywalks and 
Footpaths) so that they don’t have 
to work hard for education. We 

conduct classes every day from 
Mon-Sat for 2 hours where we 
teach them the basics of English, 
Hindi, Maths, and G.K. We also 
provide them with daily lunch 
so that at least one meal a day is 
assured.

The second step was to understand 
their potential, groom and train 
them to be enrolled into the formal 
education system under the RTE 
act. At the same time for children 
who are not very academically 
inclined, we started to focus on 
their extracurriculars like music, 
art, dance, craft, and sports.  

The third step that goes parallelly 
with the second was to treat them 
like a wanted part of our society. 
We did this by conducting various 
events and activities at public 
places where these children can 
learn from and feel like a part of 
regular society. We take them for 
picnics to the park, visit the zoo, 
plantation drives, clean-ups, going 
to watch a movie, celebrating 
birthdays, festivals together. 
Having community building 
activities along with the parents, 
having an empathetic approach 
towards their situation. 

We not only look after their 
academics but also their health 
and nutrition by having regular 
health checkups and giving medical 
aid as and when required. Our 
teachers and volunteers educate the 
children about their safety, mental 
health menstrual hygiene, family 
planning, and gender identity. 

Junoon Foundation works towards 
creating an entire ecosystem for 
these children to flourish in and be 
accepted as useful citizens of our 
country instead of belonging to 
some missing statistics. 

Your thought and motivation 
behind working towards the 

cause. 
The immense potential in these 
children to remain untouched 
and watching these children fight 
through nerve-wracking situations 
and still have the drive to be better 
makes me want to continue the 
work that I am doing despite the 
challenges. 
 
What are some challenges that 

you faced when you started 

whilst now? 

The journey has not been an 
easy one. Starting from hurtful 
remarked by passers by for these 
children, to losing a child, to 
getting volunteers(Post-COVID), 
and raising funds for food, 
medicine, and stationery for these 
children we have been living it all. 
 
Please share your Milestones 

till date. 

Some of our milestones were 
enrolling our first set of students 

We currently have 70 children to 
whom we provide meals every 
day, medical assistance, and 
education.Now for sustaining this 
and reaching out to more Children 
we require help both monetarily 
and voluntarily. 

Post covid we have been having 
challenges in generating funds and 
are really looking for people who 
can guide us through it or donate 
so we can ensure this and even 
better facilities to the children 
who cannot afford it. 

•  You can help us in the 

 following ways 

• conduct workshops for these 

children online and offline

•  sponsor daily meals for these 

children for which is one of 

major costs, 

• Donate footwear, books, 

sanitary pads etc

• Sponsor a child’s education 

• Sponsor an educational trip for 

these children

• Help us in Fundraising

• We also have backend functions 

that one can help with. 

• Handling our social media 

We spend 10,000 on 1 child every 
year. Which includes all costs. 
And we would really appreciate if 
you extend your support. 

You can reach out to us on 
9867614249

Mail us at 
foundationjunoon@gmail.com

into the school, one of our students 
even topped her class, created an 
alphabet book that will be more 
relatable to children coming from 
low or no income backgrounds 
with The Voice Company, our 
work being recognized in Digital 
Media and Magazines. We also 
shot a campaign with Colgate, 
conducted our first Annual Sports 
day on Jan 22, 2021, was invited 
to Dubai to share our Journey 
at the World Tolerance Summit 
2019, being awarded as the Rex 
Karamveer Award, Teacher 
Warrior Award 2019, speaker 
at TedXace in  2020, 3 of the 
homeless families moved into 
homes, children opened up about 
their traumas because they trust 
our space, and now we have grown 
from 1 Teacher and 6 students to a 
team of 20 and 70 children.

HOW CAN YOU 
HELP JUNOON 
FOUNDATION?
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Diipa Büller Khosla, one of the 
leading Content Creators who put 
India on the Global Map is the first 
Indian influencer to walk the ramp 
at Cannes Film Festival. A Fashion 
and Lifestyle Creator, Diipa also 
had a limited edition Maybelline 
range of products in her name. 
You must have realised by now 

Diipa Büller Khosla: 
Keeping Womanhood Real
Social Ketchup Ed, Mrinil Mathur Rajwani in conversation with Mom to be Diipa, on 

embracing motherhood in all its glory as she discusses her career and the excitement of 

becoming a mommy.

Defining what womanhood means 
to her, Diipa said, “Womanhood 
is something that holds so much 
purity yet power all at the same 
time. A woman should be proud 
to simply be a woman, whether 
it be a mother, daughter, sister, 
wife or individual; a woman is a 
being of greatness. A woman is 
responsible for life, nurturing and 
care. However, she is also capable 
of success and strength, keeping 
her dignity held high and mind 
focused. There is nothing more 
powerful than strong women 
building other strong women up; 
this is what womanhood is in my 
eyes.”

The WomXn Power 

that Diipa is a name we all resonate 
with for more than one reason. 

From making headlines for her 
wedding with Oleg Buller and 
breaking stereotypical wedding 
rituals to raising her voice and 
using her influence on Social 
Media for gender equality, she has 

been challenging the norms that 
have been a part of our culture for 
centuries. 

I was elated and honoured to 
speak to her about all things 
Womanhood, especially when 
she is in this beautiful phase of 
maternity... 

Taking the discussion on women 
empowering women ahead , Diipa 
believes that as if women aren’t 
scrutinised enough by the public 
eye, it has now become the norm 
for women to bash other women. 
She thinks the only way to build 
each other up is to realise the 
beauty, value and courage every 
woman has, finding common 
ground to sympathise. Show 
support to each other because you 
can always tell who the strong 
women in the world are:  the ones 
building each other up instead of 
tearing each other down.

Outfit: Sabyasachi / Jewellery: Amrapali

Diipa’s team include (from right) Luana Machnitzki, Nan Khosla (Diipa’s sister), 

Raisa Mirza, Gabriella Pollizi, Bella Clark

https://www.instagram.com/diipakhosla/?igshid=b7wo43wcwcob
https://www.instagram.com/diipakhosla/?igshid=b7wo43wcwcob
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And if we are talking about a woman’s career 
on social media, unfortunately, social media 
hate and challenges are an inevitable part of 
their journey. Being an influencer, their life is 
always on display. 
Recalling challenges she had to face, Diipa 
said, “I’ve always tried to show the more real 
version of my life, opposed to a ‘rose-tinted’ 
version. That said, a harsh reality for most 
women who do put their lives online, is the 

Being an Influencer
constant commentary regarding clothing, 
morals or what should and shouldn’t be said 
based on personal judgements. This would 
often discourage me and cause me to rethink 
who I truly am and how I’m being conceived 
online. However, I realised that it was not my 
place to satisfy everyone’s opinions; I chose 
to implement a Real over Perfect lifestyle 
with the hopes of encouraging other women 
to love their uniqueness regardless of the 

difficult challenges people may 
throw their way.”
Diipa is a popular Influencer with 
substantial clout and with great 
clout comes great responsibility. 
We wonder what this means to 
Diipa. “I’ve never really seen myself 
as a ‘public figure’, it all started very 
organically for me when I realised 
my passion for social media, 
fashion and beauty,” she shares. 
Being an influencer holds a hefty 
sum of responsibilities to portray 
the morally and ethically right 
choices. “It definitely gives me the 
opportunity to bring attention to 
matters that truly matters. My goal 
has always been to spread love and 
give empowerment to both women 
and men, Desi originated or not, to 
truly love themselves and embrace 
their identity in its entirety,” she 
chimes.  
As a creator with a global 
footprint, she recommends staying 
true to yourself and to the content 
you are passionate about. Her 
suggestion for any upcoming 
content creator is that it takes 
dedication and consistency to grow 
a platform; if you have the right 
message and right focus, you can’t 
go wrong with a drive and passion.

“Sustainable fashion is of high 

concern as we live in a world 

that is deteriorating under the 

influences of fast-fashion 

and other pollutants. A change 

needs to be made and can begin 

with every individual in their 

own closet. This topic is close 

to heart as our NGO, Post For 

Change, initiated a campaign 

to endorse sustainable fashion. 

As I am always grateful for the 

platform, I have the opportunity 

that allows me to voice and 

encourage people around the 

world, I solemnly take my 

responsibilities to educate others 

and promote brands that are a 

way forward.”

Outfit: Elisabetta Franchi

https://www.instagram.com/diipakhosla/?igshid=b7wo43wcwcob
https://www.instagram.com/diipakhosla/?igshid=b7wo43wcwcob
https://www.instagram.com/diipakhosla/?igshid=b7wo43wcwcob
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Motherhood 
& Self-Love  

#SocialMediaForSocialChange 

“The feeling is simply indescribable 
and something I don’t think 
anyone can fully embrace. What I 
can describe is the excitement and 
blessing Oleg and I feel as a couple, 
and I feel as a soon-to-be mother,” 
Diipa exclaims. 

“I’ve always considered my mother 
as a role model for how she raised 
my siblings and me, so I believe 
that this journey would bring many 
more teachings and moments of 
love, definitely something I’m 
looking forward to.”

Understandably, motherhood 
would change any woman; 
although your values might remain 
the same, your responsibilities and 
priorities will certainly differ.

There are no second thoughts 
that social media can be put to 
use for social good. The very 
fact that an Influencer can 
use their influence to make a 
difference in millions of lives is 
the real power of social media. On 
#SocialMediaForSocialChange, 
Diipa talks about her initiative to 
empower women. 

“Together with my husband, we 
have created an NGO, Post For 
Change, as we together see the 
bigger picture of what social media 
can truly achieve for the better of 
things. As much fun as it can be 
to dress up and glam up, there are 
social issues that hold priority and 
need to be addressed. We realised 
that the opportunity of having 
a large platform could not go to 
waste, it was a chance to raise 

awareness for dilemmas that truly 
need attention.”

“Coming from India, I grew up 
under the impression that some 
things held a bias towards a certain 
gender, as well as people around 
me saying I could not achieve 
things simply because I was female. 
Women still face the struggle of 
battling the patriarchy, trying 
to stand up against inequality 
constantly,” Diipa shares. 

There’s an immense need to fight 
for women and girls’ professional 
and educational rights as we live in 
this modern society. The couple’s 
aim here is to carry out campaigns 
that ignite awareness for female 
professional and educational 
empowerment. “We also run 
campaigns with male influencers 
who wish to stand up for women 
and promote equality.”

Aside from creating a platform for 
Post For Change that is currently 
standing at 28.6k followers and 

Post For Change’s #endcolorism campaign

Post for Change x Unicef India #reddotchallenge for Menstrual Hygiene Day

https://www.instagram.com/diipakhosla/?igshid=b7wo43wcwcob
https://www.instagram.com/diipakhosla/?igshid=b7wo43wcwcob
https://www.instagram.com/post.for.change/?igshid=juc75zrs8hza
https://www.instagram.com/post.for.change/?igshid=juc75zrs8hza
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“Advice to my thirteen-year-
old self would be that life is 
crazy, sometimes in a bad way 
and sometimes in the best 
ways. Although you’re scared 
and insecure at the moment, 
there is no reason to be. Love 
yourself and the skin you 
were born in, one day it’ll be 
your most favoured attribute. 
You’re capable of so many 
great things and success, and 
even though others may not 
understand your dream, don’t 
lose sight of your ambitions. 
Life is way too short to sweat 
the small things, get ready 
for an adventure and go after 
everything and anything your 
heart desires. A boss-lady 
energy is enrooted in you and 
it’s your responsibility to let 
all the women out there who 
don’t know that they have it, 
know it too.” 

growing, Diipa uses her personal 
platform to further announce the 
campaigns their NGO is working 
on. This way, the duo has a larger 
reach, gaining the attention of 
way more people. “We aim to 
help people understand that they 
are never alone in these social 
issues, that there are people they 
can relate to, emphasising the fact 
that we are stronger together as a 
community rather than alone,” she 
says. 
 
Post For Change’s 
RedDotChallenge last year 
received Social Media support with 
celebrities, creators and individuals 
sharing their pictures. Expanding 
on the blueprint to help Creators 
to lend their voice and support to 
a Social cause, Diipa said, “With 
any social change you want to 
make, it is simply up to the way 
you address and promote the issue. 

You have to truly be passionate 
about what you’re endorsing so 
that you can encourage people to 
see the same light as you do. It is 
unfortunate that we live in a world 
where there is an abundance of 
social dilemmas to be addressed; 
however, if everyone took a stand, 
a great amount of awareness would 
be brought and the mindsets of 
audiences will change.”

#RedDotChallenge accomplished 
reaching over 110 Million people, 
together with Unicef India.

Though everything on Social 
Media cannot be that rosy. Diipa 
and her team have faced many 
issues as well. For instance the 
‘Fight Colorism’ campaign that 
many couldn’t comprehend 
leading to much negativity for the 
influencer. However, battles for 
justice never come easy. 

Advice for 
Thirteen-
Year-old self

Diipa in Harda district working with young changemakers

https://www.facebook.com/SocialKetchup/
https://www.instagram.com/socialketchup/?hl=en
https://twitter.com/social_ketchup?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.youtube.com/channel/UCzgwAvhVO0MeJbc2qukPeNw
https://www.instagram.com/post.for.change/?igshid=juc75zrs8hza
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What inspired you to start your blog 

Passionate About Baking? 

I started my blog donkey’s years ago just 
when the internet was new, and there was 
an online connection, a digital camera, 
and basically time on hand. However, 
inspiration came from being a part of an 
incredible group of international bakers 
called the ‘daring bakers’, and every month 
we had this little challenge that we did 
throughout, and we were right across the 
globe. We would all bake it and share it 
and comment like crazy on each other’s 
blogs. That started the blog. Of course, the 
inspiration for photography came because 
part of that group, there were a couple of 
beautiful pictures taken by two patisserie 
chefs in the US. And I thought if I had just 
taken a shot at home, then I started taking 
baby steps. And then I just wanted to bake 
and shoot forever. That started the blog.

How was the transition from writing 

for the blog to shooting and creating 

content for Instagram?

The blog was obviously very hungry all 
the time and was taking up a lot of my 
time. Still, as time passed and different 
platforms came up, I was very active on 
Pinterest because I was a very driven 
person. So for somebody like me, images 
are very important. Pinterest was okay, 
but there wasn’t any conversation 
happening there, and then Instagram 
came around. When Steve Jobs passed 
away, I posted for the first time. I  carved 
out a little RIP on an apple. That was 
where I started with very baby steps. 
Instagram was like a microblog book 
kind of a platform, almost like instant 
gratification, where I could put an image 
and then write a couple of lines and still 
connect with a community or a larger 
audience. As time changed, that seems to 
work for me better, and I have to say that 
I left my blog behind for a bit and got back 
to it in the pandemic. 
How has your journey been so far? 

It’s been very blessed; I have absolutely 
no complaints. It has been very fulfilling; 
it kind of taught me a lot, not just-food. 
It taught me about people, communities, 
how there is always something to learn 
every day. Also, it is not just baking 
because I did start passionately about 
baking, and for all those few years, it was 
just like an all-purpose flour maida sort of 

DEEBA RAJPAL 
AGE IS JUST A
NUMBER

Mrinil Mathur Rajwani spoke to some wonderful ladies who defy the 
societal norms of Age each day with their social media posts. Fashion, Food, 

Dance, Motivation, they know it all.  
 

Content Creation is considered millennial, but these women know the 
perfect mantra to break that stereotype. They just know how to embrace 

the passion and have fun with it. Their social media is a mirror of what they 
believe in. Our takeaway is that it is never too late to learn a new skill and 

showcase it to the world like a boss.

A home baker, food 
stylist and photographer, 
Deeba started her content 

creator journey almost 
20 years ago and is still 
up and running with 

her blog and Instagram 
channel - Passionate 

About Baking. A 
powerhouse of creativity, 
her feed is a treat to the 
eyes, and her recipes are 
a treasure trove for all 
the sweet-tooths who 

wish to have their dessert 
guilt-free. 

An advertising professor, 
a fashion blogger and 

creator, Falguni redefines 
the way we all perceive 
fashion and advocates 
body positivity in the 

true sense. Her feed is the 
dose of inspiration for 

the people who want to 
pick on their passion and 
challenge the stereotypes 

of age, gender and size 
clung to women. 

Popularly known by 
her IG handle 

@MotherWithSign, 
Poonam Sapra has 

already won the title 
of Millenial Mom 

by her followers on 
Instagram. What started 
as fun is now is a trendy 

handbook of Maa ka 
Gyaan that every child in 

the universe will 
relate to. 

Her Instagram bio 
reads ‘62 & still making 

my birthday wishes! 
#ageisjustanumber’. 

And gladly, she is tick 
checking one wish at a 

time. Not long ago, Ravi 
Bala Sharma danced her 
way to our hearts. One 

of the viral sensations of 
2020, with each dance 

video, she reminds 
everyone that ageism 

stands no chance against 
passion.

DEEBA 
RAJPAL

FALGUNI 
VASAVADA

POONAM 
SAPRA 

RAVI BALA 
SHARMA
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a journey. That was what was in books, 
and that was what was done at home. 
But I think as I went along, I made better 
ingredient choices. For instance, I moved 
from refined food to whole grains and 
better sugars. And I think that happened 
after I was sitting at a bus stop waiting 
for the kids and I saw this little ‘chai ki 
dukkan’ and rows upon rows of daily 
labourers piling up and taking chai and 
kachori or a samosa and suddenly struck 
me that we all just marching on and eating 
emptying calories day after day.  

From that time, I changed the way I look; 
I went back home and completely changed 
the way I looked at my recipes. After that 
point, each ingredient had to speak for 
itself. I am not the kind of a purist that 
suddenly becomes this new person. I just 
balance myself better, and I make better 
food choices. So, the thing is that the part 
of the journey is that you can’t journey 
alone, so the best thing was a community, 
to wake up every day, interact with an 
online community to find that they have 
ideas, they have questions. Also, to see 
that I can motivate others and they can 
motivate you back. Suddenly I had people 
saying, “you can use whole wheat in a 
brownie instead of maida”, “oh my kids 

love it; they never realised what was in it”. 
It’s been an exciting journey, and I am still 
enjoying it and learning something new 
every day; I am meeting wonderful people 
and get completely inspired.  

You have had a successful career as 

a Baker, Food stylist and Content 

Creator. How has Instagram helped 

in your growth? How do you manage 

two Instagram accounts? 

I don’t call myself a career person; I just 
enjoy it too much. Instagram, for me, is 
just a happy place. Instagram provided me 
with just the right kind of platform for 
somebody who is visually driven and is 
social as well. I like the community I have 
built, the suggestions I get, and I started, 
of course, with the main account as I 
was passionate about baking, but as time 
went, I used to post a couple of recipes on 
and off but usually, it was more picture 
driven and I would link back to either 
the blog or something. Since we cannot 
link the post back and hyperlink, viewers 
had to go to the bio or profile to find it 
and click another link and go somewhere 
else. Knowing that the attention span of 
people is less, I figured that it might not 
work. As an experiment, my son thought, 

let’s start another short handle to share 
recipes. Generally, we shared an image 
on the main handle and directed the 
audience to that dedicated page. It’s almost 
like an e-cookbook now, one got all the 
recipes and another got all the pictures, 
instructions, and conversations. So that is 
how we started, and it worked well.
More than a career, it’s important to me 
that the audience have a takeaway. You 
won’t find me sitting and showing a bar 
of chocolate and talking to them about the 
hundreds of other bars behind me cause 
I am promoting a brand. It’s a gratifying 
platform, if an image can say a thousand 
words, this platform has consistently 
inspired me. It’s possibly the perfect way 
for me and pushes myself as well I am a 
great procrastinator. It helps me make 
sure I post something new every day. 
The other thing about Instagram was 
Reels. It was something I started very 
hesitantly, not quite sure how it would 
work, but it’s worked well for me. It 
allows us to showcase short videos quite 
aesthetically, which goes with our style. 
And the audience loves it even if I am not 
viral or anything, but I get 100k views on 
average which is good for me, good for 
the audience because the main image from 
the reels shows up on the main feed again. 
I always make sure as far as possible unless 
it’s sponsored or collaboration recipes 
from reels go to the other handle. So, all 
the recipes are on one page and I am over 
here.

Do you try to catch up with ongoing 

trends? Or you prefer going with your 

original recipe of content creation?

Thankfully Instagram has been really nice 
when they launched Reels, a little after it 
was launched and the audience in India. 
Then there was a workshop that they 
had held to kind of break us into how to 
go about it to few content creators. For 
stuff like that I am reluctant since I don’t 
keep up with trends, I do however follow 
trends of the technical types. So my google 
has everything new that’s happening from 
guides to reels. If you see I haven’t worked 
with guides as of yet. So the thing is I do 
plan to it just needs that much more time 
as reels did and I have to do too much as 
I said so it doesn’t leave me a lot of time 
but I like the fact that there are new things 
that I can use. I am not one of the trendy 
young audiences that’ll make a video a day 
and follow an ongoing trend because I can 
see that coming through a lot. But that’s 
okay I am pretty happy with my work.  

The moment of epiphany when you 

realised Content Creation efforts are 

worth it? 

Depends on what you think content 
creation is, for me, it’s not for money. So 
I am not very monetarily driven, so for 
me, that moment of epiphany came with 
audience appreciation and connection. 
That I could also monetize it was there 
but it wasn’t the primary driving force. 
As I said my content creation, the biggest 
eureka moment for me, came with 
eggless baking. Every time I would post 
a recipe on the main handle there would 
be comments on comments and DMS on 
DMs on how we can make this eggless 

and I was constantly saying that here 
comes the eggless brigade and it started 
frightening me for a bit. So I tried baking 
eggless but I gave it up pretty soon. 

Possibly the pandemic was the time that 
made me go back to it in a larger sense 
and I think that was the best time of my 
life. Now you will hardly ever find me 
baking with eggs, smelly as they are and 
it’s not that I am not a non-vegetarian, I 
am a preferred vegetarian and everything 
works for me but eggless baking has been 
the greatest moment of epiphany for me. 
The other thing with content creation is 
that I am fortunate enough to create a lot 
of content for brands and create a lot of 
works, especially during the pandemic, but 
I do say no a lot. Unless there is something 
that I share on my platform which has a 
takeaway for the audience, for the brand 
and for me from the collaboration, I don’t 

say yes to it. And of course, the other 
thing which I am realizing slowly is that 
people like simple stuff. Things that they 
can find every day, a bar of Cadbury or 
maybe digestive biscuits or Marie was my 
last reel. It makes them happy that they 
can create something and it looks pretty. 

What’s your source of inspiration for 

food styling and how do you manage 

to keep up with new trends? 

I think I will never get a blockage when 
it comes to pictures, I am an ‘old kabbadi’ 
if you call me. I have brought every 
prop that has crossed my path so I have 
cupboards full and bursting with props, I 

have color palettes dancing in my head. So 
my inspiration comes from everywhere, 
as seasons change I am inspired, as I see 
things on my feed it could be a baking 
feed or it could be somebody else’s home 
feed, something in Kashmir or something 
in Sydney it could be anything. I just 
keep getting inspired, it keeps giving me 
ideas whether it’s memories. For me, 
inspiration is everywhere it’s from people, 
it’s from chefs, it’s from seasons, it’s 
anything actually. I have enough I could 
carry on like this I feel for a couple more 
years at least.  

Any advice you want to share for 

Women to pick up their passion 

and express themselves as Content 

Creators

One thing I always say is that there is 
enough room for everybody in this world. 

It is a very intimidating place, you go on 
Instagram and see somebody having so 
many followers, and then the rat race and 
the numbers start crazing you out. But it’s 
all a matter of yourself and how you use 
your space. There’s enough home for each 
one of us and I believe that everyone has 
an inborn talent that is unique to them. 
What I do is very unique to me because 
I am creating it out of my own head 
so if you can do that then we are truly 
fortunate to have platforms like Instagram 
that allow us to freely express and share 
what we do. Start small, spend a little time 
but use the space well. 

My advice would be to keep it positive and 
let there always be an audience takeaway 
however little or however big. And most 
importantly, quality over quantity always. 
Don’t be rushed to put on everything, take 
your time because somebody is watching 
you all the time, you don’t need to keep 
spamming and saying ‘hello I am here and 
I have used a Nutella jar and it’s there in 
my picture’. No matter what you do there 
is always somebody who is watching you 
and if you are quality you will get noticed 
and keep it positive. So if they have got a 
passion to work on it, it’s your niche. You 
always gotta find that one thing that’s very 
unique to you.
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What inspired you to start your blog 

Falguni’s Fashion Fundas and now 

the trending content you create on 

Instagram?

My main inspiration of whether starting 
Falguni Fashion Fundas or Instagram 
content or writing on Twitter or any 
other social media platform, the main 
inspiration is the reach that I get on the 
platforms. And through these content 
that I create, I am able to reach tonnes 
of young girls, boys, women, men and 
I am able to promote my ideas of body 
positivity, taking baby steps towards 
empowerment and gender equality, 
working on self in improving your 
identity, strengthening your education 
and financial empowerment. All these 
courses that I am extremely passionate 
about. 

I feel that the reach is huge and wide and 
I reach globally to people and I enter into 
conversations spaces with my followers 
which gives me satisfaction. I believe that 
would be my inspiration because, after the 
end of the day even if 5% of people who 
have read my content seen my content 
or experienced my content change their 
mindset it would be a huge win right so 
that’s my main inspiration.

How do you define body-positivity? 

Body positivity is, in my own words, 
acceptance of different body types. Of 
course, the movement started with the 
acceptance of fat bodies, and especially 
it focused on women. But today my 
understanding is that body positivity is 
acceptance of all different body types,  
shapes, sizes of men and women which 
are very different from what is portrayed 
as the perfect idea of body, skin or hair in 
media and popular culture. So it’s all about 
acceptance.

You are challenging the age-barrier 

by the way you create content. 

When you started, did you find any 

challenges in doing so? 

I completely believe in the funda that you 
know age shouldn’t be defining or limiting 
but it should help you evolve and grow. I 
think as you grow in age you evolve as a 
human being and I think with the passage 
of time since you evolve you become 
more and more confident and secure in 
your skin. You become comfortable with 
the choices you made very confident and 
happy about your life decisions. I think 
that over a period of time I feel that as 
you age I think you realise there is beauty 

in ageing. I started creating, in fact using 
social media a lot in my late 30s and I don’t 
think I have found any challenges. See 
why there were no challenges because I 
believe in a genuine portrayal of who you 
are, what you are, at what age you are and 
what you believe in. 

So, if you are genuine in what you believe 
in and based on that you are saying 
something or you make a video. For 
example, if I believe that happiness is only 
and only your own responsibility and 
you should not be dependent on external 
validation and if I say that because I 
believe there is the strength of conviction 
right. So I don’t think I have faced any 
form of challenges just because, let us say 
I am a 46-year-old influencer on social 
media.

The moment of epiphany when you 

realised Content Creation efforts are 

worth it? 

The moment of epiphany or that sudden 
realisation for me actually came when 
I started seeing the impact. I started 
seeing the impact of my ideas on men 
and women and young girls and boys 
around me, the teenager who started you 
knowing that it’s your body confidence 
that matters or it’s her comfort in your 
skin or how she looks does not define her 
but who she is as a person is what defines 
her. Or that woman in that remote village 
of Rajasthan who understood that fashion 
and style is your unique statement and you 
should not be blindly following the rules. 
So, wherever you know, the breaking 
stereotypes kind of an impact is happening 
or wherever my content is helping people 
to be happier or more comfortable in their 
skin,  more guarded as far is the identity 
and you know their existence is concerned 
or when I see women telling me that or 
today was the first time I wore a sleeveless 
you not dress or today for the first time 
I went out with my own friends to have 
a lunch date or now I have decided to go 
on a solo trip or now I have decided that 
I will not compromise while choosing my 
life partner for marriage because marriage 
and motherhood does not defined me 
I am my own anchor I think these are 
like multiple you know moments where 
you see you are a small to big impact 
been created in every minute that I put 
in content creation I feel the worth, 
seriously. 

Does content creation impact your 

profession in any way? 

I create content on certain platforms 
which are related to my profession, that 
is marketing and advertising strategy, 

but other than that my content and my 
existence on social media is independent 
of my profession in my employment. I 
keep the boundary very clear and I define 
my role everywhere. For example, if 
anybody is asking any question related 
to my professional world I would ask 
them to email so that I can channelise it 
to the right person so I don’t give those 
responses on social media. Because you 
have to be very independent of yourself. 
You have to mark the boundaries. Hence 
it has not impacted my profession in any 
way.

Women Creators who challenge 

stereotypes face a lot of hate online, 

what is your mantra to power 

through this? 

Oh yes, so you are right about the hate 
and the trolling or negative stalking that 
happens. But see where ever we will try 
to speak up or wherever we will try to 
stand up or break stereotypes, we are 
disturbing somebody’s comfort zone right 
so of course it will be seen as a rebel act of 
course it will lead to a lot of disturbances. 
My mantra to power through this is 
very clear. I believe in this strategy called 
‘Communicate, Converse and Cut the 
Crap.’ Firstly, everybody’s point of view is 
to be appreciated and understood so I try 
to understand their communication and 
empathy why they are saying something 
which is very different from what I am 
saying. Then I try to convert also because 

you understand each other’s point of you 
and also this is the way you learn. But 
then if there are certain people who have 
written it only for the sake of trolling or 
bringing some disturbance and breaking 
of my mental peace I will cut the crap. 
Because I am not here to educate people 
who don’t want to be educated or I am not 
here to even discuss with people who do 
not have an open mindset. So the strategy 
I follow is ‘Communicate, Converse and 
Cut the Crap.

Do you think content creation has 

given you the liberty you always 

wanted to express yourself? 

Content creation has given me the liberty 
and the platform to express myself fully, 
freely and you know in whichever way 
I want to. Hundred per cent of content 
creation has given me a lot of expression 
opportunities. I think it has also given me 
a wider audience and most importantly it 
has also given me the network with like-
minded people with inspiring people who 
also help you unlearn and learn. Definitely 
content creation has given me the liberty 
to express myself fully.”

How do you plan to use your channel 

to spread awareness about issues that 

need attention?

I do use my channels or platforms to 
spread awareness about issues that need 
attention. But as a content creator, I 
am very clear that not all issues that 
need attention to fall under my area of 
expertise. There are some issues which 
you will have to spread by giving it more 
reach. Issues where you’ll be an expert or 
areas you can add your point of you and 
give it more virality. You have to choose 
from. Not all issues that need attention 

to fall under your gambit of domain 
expertise. One should refrain from talking 
about anything and everything under 
the sky because see people who follow 
you may ask questions related to what 
you post and then if you’re not able to 
answer then it’s a fix right it’s a catch 22 
situation.”

Any advice you want to share to 

motivate other women to pick up 

their passion? 

One advice that I would love to give to 
every woman is we have to create our 
own unique identity. Independent of 
whose daughter we are, whose sister 
we are or whose wife we are or whose 
mother we are, whose daughter-in-law 
we are. The only way to create an identity 
is financial independence. It means you 

have to work on your area of passion or 
your area of expertise. At times because 
of social responsibility or gender bias 
that exist in our families and societal 
roles, women are asked to drop all of this 
and focus on playing the perfect role of 
a mother. That has to stop because you 
have to have a unique identity of your 
own and please start. Even if it is very 
small like doing one tuition a day okay 
which is giving you Rs.1000 per month 
at your, right. So baby steps are what you 
start with. Don’t wait for that big moment 
to arrive or don’t wait for you to be free 
for 12 hours one day when the children 
grow up and then you will do something. 
I think baby steps towards empowerment 
is the first step towards your identity 
creation and it is a must. We do have a 
choice today, we are in 2021.

FALGUNI VASAVADA 
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Can you tell me something about 

yourself, a little about you before 

‘@MotherWithSign’? 

I’m a regular mom, trying to do my job as 
a homemaker. I do this with joy and pride. 
All along, I’m always trying to have fun 
and do whatever I enjoy, and this is very 
important for me. Life is unpredictable, 
so I try to make the most of each moment. 
The last 2-3 years were tough ones. I 
overheard some young mothers feeling 
stressed about bringing up “perfect“ kids. 
Good grades, rushing them to multiple 
classes for dance, music, sports and 
whatnot. I had this thought, I wish I could 
tell them to slow down. I wish I could 
share some of the lessons I have learned 
in my life, to make them be happy relaxed 
moms. Also, young people all stressed out. 
I think the universe heard me and gave me 
a platform.

What made you start the account? 

Where did it all begin?

My son Pranav came to me with this 
idea and said let’s have some fun, putting 
what moms say to kids most of the time 
on Instagram. So, the “fun “ part got my 
attention and I said ok, after some initial 
hesitation.

Was the initial social media buzz 

overwhelming?  

It came as a complete surprise and yes, 
it was a bit overwhelming. It was quite 
thrilling in fact.
You were mentioned on The Drew 

Barrymore Show, hosted by the actor 

herself; how did it feel? 

That felt surreal for sure (smiles). Her 
show is such a happy, positive one, this 
really felt good. It felt important at that 
point with the pandemic having made 

everyone anxious, paranoid, so much 
negativity around us. We needed to 
spread smiles and send out messages of 
positivity and say hang in there. The drew 
show brought the account up a notch and 
helped to spread the message

Your content inspires and motivates 

all of us; what is your process to create 

such meaningful content? 

There is no set process as such. Pranav 
and I share ideas as they come and then 
work on whatever seems good. It has 
to be honest, straight from the heart, 
simple, relatable,  meaningful, positive 
and helpful. Or, just something light and 
humorous.

Do you feel monotonous or creatively 

restricted because of the signboard?

Not so far. In fact, that’s the challenge 
sometimes, how to depict a thought on 
the board. But creative challenges are fun.

How did you adapt to Instagram? 

Were you active on Instagram before 

Mother With Sign?

Instagram was a completely new 
experience for me. I took to it like a duck 
to water. In fact, I’m quite enjoying my 
interactions with a lot of people there 
now. 

How do you manage to be trendy, 

conventional and positive at the same 

time? 

It’s just who I am. I have always related to 
young people and their views on various 
things. I’m a good listener with an open 
mind. Very often younger people make us 
realise that there can be a better way to do 
something or to look at something from 
another perspective. Some things stand 
the test of time, like faith, love and respect 
for each other, being kind and helpful. It 
makes sense to stick to them. It’s just small 
things we often forget and who better 
than a mom to remind things. 

POONAM SAPRA 

You are now called the Millennial 

mom; what millennial things you 

learnt after starting the Instagram 

account?

I’ve started watching Amazon Prime 
Video and Netflix. I know short forms of 
things like OMG! I use more emoji while 
chatting. I’m happy to learn so many more 
things from all the new people I interact 
with on Instagram. They’re all wonderful, 
really.

Did you think of monetisation 

possibilities, or it was always a 

medium for expressing your feelings 

with the younger ones? 

This is for me largely a medium of self-
expression and emphasising some things 
which I feel passionate about. Also, of very 
interesting interaction with young people. 
I have missed meeting new people and 
engaging in meaningful conversation with 
them, as I have been housebound during 
the pandemic.

What is your end goal from this 

account? 

We didn’t start this account with any 
specific goal in mind. But with time we 
tried to spread smiles and cheer. If a 
few people have smiled because of this 

account, found solace it feels really good. 
If I have been able to make them consider 
the parent’s viewpoint, try and be patient 
with them then that’s great. I’m merely 
repeating and reminding a lot of things 
people already know. I’m honoured they 
are reading my posts in this busy world.

The world has seen your motivational 

mantras, but what is your key mantra 

to stay positive and motivated?

I learned from the very best! My parents 
and my seniors. I will never forget how 
they brought me up. Thinking about them 
and all that they’ve taught me is enough to 
make me feel happy, blessed and positive. 
They never complained no matter what, 
never gossiped, never compared, always 
gave their best and with a quiet gentle 
smile helped so many people. We, siblings, 
learnt to live like them. It’s like I’ve got 
positivity in my blood. ( Even though my 
blood group is negative, I defy that )
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What made you pick up dancing now?

My journey began right from my home; 
my father was a music teacher. He was 
a renowned music artist. He taught me 
and my siblings, Tabla, Harmonium and 
Sitar. We also had a Kathak trainer in our 
growing up years. Our father used to take 
us to competitions, and soon we started 
participating in college functions. I won 
first prize at Lucknow’s Sangeet Natak 
Academy. My father didn’t like Bollywood 
songs, so he made us learn and perform 
classical dance and music.
My father also believed that his daughters 

should be able to stand on their feet before 
he married us, which became part of our 
values. 

Did you continue with your dancing, 

or did you catch up with it after some 

time?

So after I graduated, I was offered a job 
in Bareilly. But there, I used to feel guilty 
before I worked as an assistant to the 
lecturer. That is when I realised that I 
wanted to be more than this. So I kept on 
practising. 

I got married around the same time 
and had to resign from my job since 
my husband used to work in Delhi. 
My husband felt bad since he always 
appreciated my talent and didn’t want me 
to waste it. So, I started teaching music 
and dance to kids in the neighbourhood. 
Unfortunately, I had to stop a year after 
that, when I got pregnant. 

Later, I got a job and worked there for 17 
years. But I never left touch with dancing 
full-fledged.  My husband was also fond 
of my dancing, so he always accompanied 
me whenever I used to perform. I also 
performed at one of the clubs in Delhi, 
where my husband was a part of, Punjab 
Kesari Club. It is a senior-citizen club, 
where I have performed at International 
Senior Citizen’s day ever since 2016. 
But last year, since it was locked down, I 
couldn’t perform there, so they asked me 
to send a video instead. I performed on 
Waheeda Rehman’s song Katto Se Kichke 
De Anchal, and that was the first song that 
I posted online. Actually, that’s the first 
video that went viral. 

Recently, when I shifted to Mumbai, I had 
nothing to do since everything was new 
for me, but I didn’t want to sit idle and 
let age decide the fate. So after the video 
went viral and people appreciated it, kids 
suggested I put dance videos only more 
often. 

What was your reaction when your 

videos went viral? 

It was a little shocking initially, as many 
newspapers and social media started 
talking about my dance. And soon, Diljit 
Dosanjh liked and shared my video. 
That grabbed the attention of a lot of 
people, and soon my videos were shared 
everywhere. Soon Terrence Lewis called 
me to offer free dance classes. It was 
surreal, but ever since it has been a crazy 
fun ride. 

You are a stronger believer and 

advocate of #AgeIsJustANumber. Do 

you think social media platforms 

have taken away the construct of 

ageism and helped people of all age 

groups to explore their Creativity?

When I was young, the appreciation we 
used to get was audience ovation and 
claps. It was a big thing then, and now it 
is the appreciation we get on social media 
from thousands of people that is a big 
thing. 

While I was working in Bareilly, 
once I got a chance to participate in 
a competition. Since I had long hair, 
everyone encouraged me to be part of it, 
and I won the competition. They wanted 
to cast me in their advertisement, and I 
was up for it, but when I went back home 
and talked to my parents about it, they 
disapproved of it. I really wanted to be on 
screen. 

I believe, if social media had been there 
at that time, things would have been 
different for me. Social Media lets you 
fulfill your dream. 
Do you also want to put more music/

vocal videos after your dance videos 

are already making headlines? 

I tried putting one vocal video singing a 
Ghazal and one where I am playing the 
Tabla. Still, the problem I face is, I don’t 
know what I should practice, between 
dance, playing an instrument or singing, 
since people are liking and appreciating 
more of my dance videos. More than 

that, I need company when I am singing a 
Ghazal to play an instrument; otherwise, 
as an artist, I feel something is missing. 
And when I put a tabla video with little or 
no riyaaz, I think I am not doing justice to 
the art. 

Until I am thorough with my riyaaz for 
Tabla and Ghazal, I will wait to put that 
out and prefer putting dance videos. Also, 
for me, dance videos are fun, and they are 
like exercise for me.  

Do you get overwhelmed and feel the 

pressure of creating and putting dance 

videos on Social Media? 

No No! In fact, I love creating dance 
videos. As I said, it is like an exercise for 
me, and the amount of happiness I get 
out of this is helping build my immunity 
system strongly. 

I like it when people appreciate and write 

RAVI BALA SHARMA

such lovely comments for me. I get my 
dose of positivity.  

Any advice you want to share to 

motivate other people to pick up their 

passion? 

Most 60+ senior citizens think they have 
achieved the age, and it is difficult for 
them to change or adapt to something. 
They don’t follow their passion. 

It’s better to pick a hobby, share it on 
social media if you feel comfortable, and 
if people like it, you will get unparalleled 
satisfaction that you are putting your time 
to good use. 

And to the current generation, I would 
request you to not give up on your 
passion. Be patient and responsible while 
handling your passion, and you’ll get 
success in it. I believe there is aggression 
in the current generation, but they lack 
patience. So if that’s in control, there is no 
looking back. 
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Make-up and especially skincare is an essential part of self-
care. However, they are often surrounded by judgement 
and way too many myths. While the former isn’t 
something we must concern ourselves with, we can’t let 
the latter affect our skin or stunning confidence, can we? 
So, Gurleen Bhuppal spoke to some of our favourite Beauty 
and Skincare influencers to bust these beauty myths. Take a 
look at what they had to share! 

Shubhangi Anand 
@shubhangi_anand__

The makeup myth that I thought 
was true is that ‘Makeup causes 
Acne’. Then I later got to know 
that makeup does not cause acne. 
Yes, we sleep with makeup on and 
don’t clean our skin after a tiring 
day, all the sweat and grime mixes 
with makeup causing breakouts 
and skin irritations. We can’t blame 
the acne on makeup, it’s about our 
unhygienic habits.

Aayushi Badheka 
@aayushibadheka

Over the last couple of years due 
to social media makeup has been 
extremely accessible to all! We 
learn about the do’s and don’ts & 
tips and tricks of makeup in our 
daily life. These were a couple of 
makeup myths that I believed while 
growing up which I now know 
that they aren’t true! 

You need not apply sunscreen if 

you are applying makeup

WHAAAT? No! You have to wear 
your sunscreen every day! No 
matter if you wear makeup or you 
don’t! Whether you’re at home or 
outside. Sunscreen is a must.

Choose a foundation that 

matches your wrist!

Your skin colour differs 
everywhere. Match your 
foundation to your jawline, if it 

matches there, it is a perfect shade 
for you.

Designer makeup is better for 

you!

It’s not true that designer makeup 
is better for you! The price that is 
charged for the designer makeup 
is purely for their name. Knowing 
what ingredients work well 
for your skin can help you pick 
products from drugstore brands or 
high end.

Throw away the mascara only 

when it dries!

The shelf life for any mascara is 8 
months. Yes, just 8 months. After 
that, you should throw it away. But 
if your mascara dries before that, 
you can fix it.

Moisturising cream can replace 

a primer!

Moisturiser only helps you keep 
your skin hydrated, it doesn’t help 
you with makeup. Primer smooths 
your skin and helps the makeup 
stay put and spread smoothly on 
your skin.
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Pallavi Singh 
@pallavisinghtdg

The first myth has to obviously be that makeup 
is bad for the skin. It has to be the biggest 
myth. Makeup is not bad for the skin, you just 
need to invest in the right kind of makeup, the 
ingredients and everything else that matters to 
you.

The second myth is how people think they 
can skip sunscreen because some of those 
foundations have certain SPF. That’s a huge no. 
you still have to wear sunscreen irrespective. 

Third, with eyebrows a lot of people get mixed 
up with the shade. It needs to match your hair, 
nothing lighter nothing darker. It just needs to 

Ishani Mitraa 
@ishanimitraa

Lip plumpers give you 

fuller lips: 

Yes, they give you fuller lips BUT 
for a short span of time because 
they contain caffeine, hot pepper, 
cinnamon and menthol which can 
irritate your lips which gives you 
swollen lips. 

Makeup is harmful to your skin 
NO, it is not. Not removing your 
makeup is harmful, not taking 
care of your skin daily is harmful. 
Not cleaning your beauty sponges, 
brushes is harmful.

Oily skin people don’t need 

moisturiser 
EVERY skin type needs to apply 
moisturiser. People with oily skin 
excrete oil which requires them 

go with the overall look of your face and here 
You are not supposed to overdraw your brows 
just stick to their own natural shape just fill it in.

With concealers, people think they have to go 
lighter or darker. There are different kinds of 
concealers and correctors depending on the 
purpose. If you want under-eye then it has to 
be lighter but if you want for other areas it has 
to be the same shade. There are a whole lot 
of correctors but the shade differs with what 
your concern is, is it under the eye? Is it just 
pigmentation? 

And of course, people who have oily skin like 
me, you still have to make sure that your skin is 
well moisturized and hydrated when you have to 
wear makeup. If you really want it to last longer, 
use primer and moisturizer before you apply 
your makeup.

to use a lightweight product. Dry 
skin type needs more oil in their 
skin which means they need to use 
heavy cream-based products. 

Primer does not make a 

difference

WRONG. Primer makes a huge 
difference. It prepares your skin 
for makeup. It lets the foundation, 
concealer and everything blend 
easily.
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Shalini Kutti 
@urshaynesss

Society makes us all believe 
that makeup is a frivolous and 
vain activity, one that displays 
extravagance and carelessness. 
Over the years, however, I’ve found 
that makeup for me is grounding, 
therapeutic and serves as a creative 
outlet unlike any other! Contrary 
to popular belief, it actually 
requires a lot of attention to detail, 

Somya Gupta 
@thesassthing_

Makeup myths! Is that even a 
thing? I never thought this term 
would be true until the day I fell in 
love with makeup and started to 
get to know about it more. 

Moisturisers are not for oily 

skin 

This was the most common myth 
which I had as a teenager. But with 
time I got to know that’s so untrue 
everyone and I mean everyone 
needs to moisturise be it oily skin 
type or dry skin type, girl or boy, 
young or old.

Sunscreens should only be used 

when you are going out in the 

day time 

I was so very wrong with this one. 
One must and I say MUST apply 

perfectionism, constant learning 
and experimentation much like any 
other skill - something a small but 
woke group of individuals would 
agree with. 

My two cents - let’s stop 
discouraging young individuals 
looking to express themselves with 
makeup and instead celebrate their 
passion and grow their talent.

sunscreen every day. No matter if 
you’re going out or not. 

Kajal gives you dark circles 

Definitely one of the stupidest 
myths I had. Kajal can never give 
you dark circles if you go for a 
smudge-proof variant and also one 
needs to take it off correctly and 
that’s it no black under eyes!

The biggest myth is “YOU NEED 
MAKEUP” no one needs makeup 
you should do it if you want to do 
it, it doesn’t define you. I hope this 
piece helped you understand make-
up & skincare a little better.
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Being a woman in today’s world isn’t easy, 
well, being a woman throughout the history 
of humanity hasn’t been easy. However, 
today more than ever, our shoulders are 
laden with responsibilities, stereotypes and 
unfair expectations. And while we’re trying 
our best to crush these stereotypes, achieve 
our own goals and fulfill our responsibilities 
towards others, we forget one crucial 
responsibility. Perhaps it’s the most 
important one - taking care of ourselves, our 
minds and bodies. 

Women’s health is one topic that deserves 
a lot more attention than it is being given 
right now. Less to no access to credible 
information or the fear of judgement often 
leads women and young girls to develop 
an unhealthy relationship with their body 
based on the myths they’ve heard. This can 
result in both, mental as well as physical 
repercussions on young individuals. But 
it’s not just the younger generation that 
needs more access to truthful and factual 
information around women’s health. It is 
also the older generation of women who 
weren’t taught to take care of their minds 
and bodies, who were often shamed for 
thinking or even expecting physical pleasure. 
Who were often guilted into putting 

Priyanka Parmar talks to medical professionals and digital creators about 

the importance of content around various aspects of women’s health.

Normalising conversations around
WOMEN’S HEALTH

everyone else before themselves, eliminating 
their families and gynaecologists as a source 
of information due to the fear of judgement. 

However, slowly that landscape is 
changing too, with several female medical 
professionals and amazing women creating 
content to raise awareness and educate other 
women out there.While the patriarchal 
society continues to make us feel that we 
need to constantly change ourselves to 
fit into the regressive and false beauty 
standards, these Creators talk to women, 
address their concerns and provide them 
with a safe space to understand their bodies, 
sexual health and more. While any amount 
of online infotainment content cannot be 
substituted for professional medical advice, 
it is certainly helping women feel more 
comfortable in their skin and initiating 
conversations that were long overdue!

We spoke to medical professionals and 
digital creators about the growing need and 
importance of conversations and content 
around various aspects of women’s health. 
Read on as we explore how they’re changing 
the narrative by talking about topics that 
have been dismissed in hushed tones for 
generations.

Dr. Kiran Sethi

What made you want to use a digital 

platform and create content around 

women’s health?

I love a digital platform because essentially 
you can express visually and in text what 
you were thinking at that exact moment. 
You can say everything you’ve ever 
wanted to tell a patient and they can have 
it forever. It’s so exciting to be able to 
give patients the information they need 
for their daily life and to give them tools 
to help them navigate the tricky world of 
skincare and beauty.

How important is it for women to 

start focusing on taking care of their 

physical and mental health from a 

young age?

I can’t imagine something more important 
than taking care of your mind and your 
body. That is what sustains you for your 
entire life. If your mind and your body are 
strong then you can live life with great 
vigor. That is the foundation of life.

One common misconception you’ve 

vastly encountered around women’s 

health?

Many women think that everything else 
is more important than their own health. 
A woman’s health is actually the most 
important thing because if you’re healthy 
you can help support your family, your 
kids and the people around you. If you’re 
not healthy then you just can’t do that as 
well.

Any positive changes that you’ve 

effected through your content?

I’ve had many patients who feel very 
empowered by my digital content. They 
feel that they can make choices for 
themselves, they feel like they can achieve 
a lot more through an example that they 
feel I may have set, they feel that things 
are more possible than they otherwise 
would’ve felt. I really like that I can help 
inspire people.
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Chhavi Mittal 

 
What made you want to use a digital 

platform and create content around 

women’s health?

It all started with the initial few blogs 
that I started writing on Instagram and I 
remember I was pregnant at that time. I 
realized there were a lot of things that I 
was going through that a lot of women 
could relate with. It was also a pleasant 
surprise to find out that people actually 
read on Instagram. I always feel in our 
day and age, video is becoming a very 
fast medium of communication to the 
audience but there are very few readers 
nowadays in my opinion but I was very 
happy to find out that a platform like 
Instagram is not only offering you to write 
your thoughts and I always feel writing 
comes easier to me than speaking. And 
because women were reading my content 
and then one thing led to the other I 
started realizing what are the problems 
that women face when I also started going 
through the same thing in life and hence 
I started communicating with fellow 
women. 

How important is it for women to 

start focusing on taking care of their 

minds and bodies from a young age?

It is extremely important to do that. There 
is this thing called, ‘love thy neighbor’ 
we always say this but somehow we tend 
to forget to say, “love thy neighbor like 
myself”. So, you always come first, in my 
experience women tend to neglect that 
part of the self at every stage in life. We do 
this especially after you become a mother 
or get married then you tend to sort of 
focus on the thing in life like a career, a 
new life with the husband, a lot of focus 
shifts to taking care of your kids. If you are 
doing all of this together then somewhere 
your own personal health takes a backseat. 
And if we don’t educate women about the 
importance of self and your own health, 
mental health, hygiene then at a later stage 
it kind of becomes a bit difficult. Because 
it is something that has to be incorporated 
by women starting very young so then 
it becomes a part of their life. I also feel 
that a lot of women when you tell them 
about the importance of taking care of 
themselves they sort of many times tend 
to go into guilt. 

One common misconception you’ve 

vastly encountered around women’s 

health?

I’d say a lot of women confuse health 
with being thin. So, I feel losing weight 
is not the same as being healthy which 
is something that I constantly try to talk 

about. Health-related questions from 
women that I receive are mostly centered 
around ‘how do I have a flat stomach?’ or 
‘how can I lose fat in my arms or thighs?’ 
or ‘what is the kind of diet that I should 
follow to be thin or to lose weight?’. I try 
to constantly bring their focus back to the 
fact that it is not about how fat you are, 
it is rather about how healthy you are in 
terms of your stamina, mental health. I 
feel that some women who are extremely 
thin or are very focused on what not to eat 
tend to neglect the importance of eating 
right. This then also plays a direct impact 
on your mental health, it’s a very detailed 
conversation.These are some of the 
misconceptions that women have about 
fitness which I think is very deep-rooted 
and should be addressed at a very basic 
level. 
 
Any positive changes that you’ve 

effected through your content?

There are two things, one is that I read 
amazing comments that I receive and a 
lot of women say that they relate to what 
I say. Comments like, ‘arre this happens 
to me also’, ‘I feel the same’, or ‘it’s nice to 
know it happens to you also’. I feel like at 
some level social media platforms kind of 
bridge that gap between yourself and your 
community, or fans, or your readers. It’s 
great because at some level you connect 
with them and they also connect back to 
you then it becomes a community. And 
the second thing I would like to say is that 
I, myself also follow a lot of people on 
my Instagram and I feel there are a lot of 
women out there who are trying to break 
this same myth or notion that I spoke 
about. And trying to help women to get a 
better positive view of their own bodies 
and it’s lovely to see people come out 
unabashedly and just putting themselves 
out there for everybody to see and even 
judge with such audacity. It’s a learning 
experience for me also everyday. 

There was this particular comment from 
a man when I was pregnant where he said 
you are so fit in your pregnancy and my 
wife is as pregnant as you but looks like 
a fat cow and he used other words about 
his wife and then I had taken to social 
media and had written a blog about it like 
how can a husband talk about his wife like 
that and so many women stood up in my 
support and I realized so many women are 
facing this kind of body shaming in their 
own homes and family. It also made me 
realize that if you just sort of raise your 
voice about such things it does go a long 
way. 

Dr. Vidhya Nair

What made you want to use a digital 

platform and create content around 

women’s health?

Well, it is where everything is nowadays. 
Most of it at least. The good, bad & ugly. 
I realised why not use it for the good 
& bring about a change. The digital 
world has quite an impact on our world. 
Especially the Generation Z. They are 
going to be the future of the world & it is 
our responsibility to make sure they are 
aware. Cause we clearly have seen the 
effects of lack of awareness in women’s 

health in the past decades. Change is 
essential!

How important is it for women to 

start focusing on taking care of their 

minds and bodies from a young age?

 

It is a must for young women to start 
taking care of their mind & body at a 
young age.As most of our concepts about 
our self & body are developed here. Our 
relationship with our self, is affected by 
the concepts of our self that are taught to 
us. 
The society has conditioned women to 
always take care of everyone else, but 
themselves. Never prioritising our self & 

attaching guilt & shame when doing so 
in any field. Making each woman  live 
in misery, repression, shame or guilt. 
Eventually a co-dependant life. This can 
take a huge toll on their mental & physical 
health.This needs to change. Women are 
humans too. They too have emotions, 
desires & needs. This needs to be met, by 
self at least.

Women need to be encouraged to choose 
what they want for themselves. Educated 
about opportunities.Taught autonomy 
from a young age, so that they can grow 
up to be free, independent women. A free 
world, an equal world is needed. 

One common misconception you’ve 

vastly encountered around women’s 

health?

Most misconceived this is sex! Most 
women think that sexual pleasure is not 
for them. Yes, this is unfortunate. There 
is very little awareness about sex,sexual 
pleasure & how it can be healthy for a 
woman. Sex in majority of women’s mind 
is an act for reproduction & nothing else. 
If even thought of in any other context, 
is considered shameful. I have seen 
women come to my clinic with very little 
awareness about sex, but just wanting to 
reproduce without even having much 
knowledge about how the reproductive 
organs work & what is normal/abnormal. 

Most women have lived their lives, 
without even experiencing pleasure from 
it. The pleasure part is considered to be 
for the men. There is a lot of shame & 
guilt attached to something so natural, 
which needs to change. Sexuality & its 
pleasures is a natural part of humans (you 
can go back in time even, to justify this). 
It is healthy! Women need to be given 
awareness about this & liberate them to 
enjoy their own bodies as they wish.

Any positive changes that you’ve 

effected through your content?

I have got such beautiful responses 
at times, which have made me feel so 
satisfied with my work. Women have 
come & shared their experience of how 
they overcame a toxic relationship of how 
they have started prioritising themselves. 
Most importantly how they have 
started loving themselves. My content 
in some way has made them realise the 
importance of self love. It only brings 
me utter joy to see women be free from 
their conditioning & deciding to choose 
themselves & be free.
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Dr. Snehal Pawar

What made you want to use a digital 

platform and create content around 

women’s health?

I think social media is a perfect platform 
to educate or influence people (you can 
choose what you want to call yourself- an 
educator or influencer) being a doctor I’ve 
been very overwhelmed with how every 
young girl has been giving advise on skin 
and hair & unfortunately so many wrong 
ones, which has caused a lot of side effects 
to the patients visiting us later to correct 
them. Just wanted to give the correct 
information first hand, hence I thought 
of “educating” people through my page. 
Having said that, I admire all the women 
or people putting themselves out there but 
just keep the information legit. :) 

How important is it for women to 

start focusing on taking care of their 

minds and bodies from a young age?

well, they say you must look good to feel 
good, I believe you must feel good to look 
good, our minds have a very direct impact 
not only on our skin hair but also our 
internal organs like our gut, the earlier 
you realise the better
What care you take in your 20s will help 
you in your 30s , so on and so forth
We need to especially as women first 
think of our mental peace and happiness 
before anyone else in this world 

One common misconception you’ve 

vastly encountered around women’s 

health?

Intermittent fasting works well for all 
women with PCOS. No, in fact a BIG NO.
 
 Any positive changes that you’ve 

effected through your content?

I have made most of my supporters on 
Instagram  a.k.a followers quit white sugar 
& I can proudly say that :) 

Simran Jain

What made you want to use a digital 

platform and create content around 

women’s health?

Instagram is filled with fashion, beauty 
and lifestyle bloggers. It’s so common. 
There are hardly any Creators talking 
about women’s health or sexual health and 
it requires a lot of guts to talk about such 
topics because in India it is not that easy 
because all these topics have always been 
spoken in a very low voice or in a low 
key way. So, I thought since all these are 
normal conversations for me, that when 
I decided that I needed to speak up. And 
when it comes to social media Instagram 
has always been my primary platform 
that’s why I chose it to talk about women’s 
health.

How important is it for women to 

start focusing on taking care of their 

minds and bodies from a young age?

I would say, all the mothers out there 
need to start educating them from 12 to 
13 years itself because that’s the age where 
the body starts growing, developing 
and they see a lot more outside because 
they are constantly on YouTube or any 
social media platform. Which is why it 
is important for them to start educating 
them about anything which is crucial and 
developing in their body. 

One common misconception you’ve 

vastly encountered around women’s 

health?

It has to be the one where women can’t 
enter the kitchen or sleep on the bed 
during their periods.

Any positive changes that you’ve 

effected through your content?

So, I have a massive female community on 
my platform and they send me so many 
messages about the changes or the myths 
they’re unsure of. I;ve broken myths 
around things like shaving down there 
to please your partner every time. Then, 
I’ve created content around the Dos and 
Don’ts during periods and many women 
have left messages thanking me as these 
things have helped them with their sexual 
health and personal life.
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Prakriti Poddar

What made you want to use a digital 

platform and create content around 

women’s health?

In times of COVID, more people used 
digital platforms to access information 
than before. According to a joint study 
by Broadcast Audience Research Council 
of India (BARC) and Nielsen India last 
year, there has been a 41% increase in 
time spent on news apps. There are 
many issues, especially lifestyle problems, 
that many women are not aware of and 
having that knowledge can substantially 
improve their quality of life. Health is the 
buzzword since last year and it was the 
most opportune time to create content 
on women health issues and spread them 
through digital medium. 

How important is it for women to 

start focusing on taking care of their 

minds and bodies from a young age?

The physiological and biological process of 
becoming a woman starts from a certain 
age but the psychological development 
starts much before. For a young girl to 
become a strong teenager and a confident 
adult, it is important that she has all the 
information she needs. In the traditional 
modes, information reached them through 
unreliable means and after many filters. 
With digital medium and access to 
smartphones, it has become easier and 
must be utilised. 

One common misconception you’ve vastly 
encountered around women’s health?
There are several misconceptions, 
especially with regards to self-exploration 
of your body. Women are often taught 
that it is shameful to experience your own 

body. I think that is something that has 
led to a massive amount of dissatisfaction 
in pleasure and in relationships that 
people feel. Families also don’t talk about 
menstruation and the importance of the 
hygiene around that. Because of which 
several health problems come up which 
could be easily avoided with a great 
amount of conversations around those 
areas.

Kindly share any positive instances 

you encountered or change you 

effected through your content?

In offline formats and groups, our 
mandate on Silence Todo has really 
brought people to come together on 
platforms and communicate on things that 
used to be hidden. People have started 
talking about things that were otherwise 
considered to be shameful as more people 
are now open to sharing their stories

Dr. Tanaya Narendra

What made you want to use a digital 

platform and create content around 

women’s health?

It’s the most easy and accessible form 
of communication. So many people use 
social media - India is set to have over 
500 million subscribers for online video 
content by 2023, which is 1/3rd of our 
population! What better way to reach 
people, and combat misinformation than 
to take on the most wide reaching tool 
available :) Plus, it’s hella fun!

How important is it for women to 

start focusing on taking care of their 

minds and bodies from a young age?

It’s so sad that we have gendered health 
and taking care of ourselves. Why is 
there such a wide gap in women getting 
care vs men? Why is there such a large 
number of women who don’t prioritise 
their needs? Isn’t it time we change 
that?  It’s very very important that we 
change that, revolutionise that, and 

focus on our healthcare needs. As an 
example, on average it takes seven years 
for a menstruator to be diagnosed with 
endometriosis. Seven years of debilitating 
pain every single month. Can you 
imagine? Every. Single. Month. One of the 
reasons why it takes so long is because a) 
unfortunately a lot of physicians dismiss 
women’s pain very often and don’t take it 
seriously, and b) women don’t prioritise 
their own pain, and just assume that this 
is something they will “adjust” to. I really, 
truly, envision a future where this changes 
and more women take charge of their 
health and demand better.

One common misconception you’ve 

vastly encountered around women’s 

health?

Period issues are dismissed as normal. 
Very often, there is an underlying 
issue that is easily manageable with 
medicines and lifestyle measures. PCOS, 
endometriosis, hyperprolactinaemia, 
thyroid issues, a whole gamut of issues, 
all diagnosable and in most cases, 
manageable. 

Any positive changes that you’ve 

effected through your content?

People often think that pleasure is 
secondary. Why should sex be such a 
huge part of health. A few months back, 
I received a DM from a follower who 
had concerns about her fertility, as her 
partner had a penis smaller than the 
statistical average, and was wondering 
if that would interfere with conception. 
After explaining a couple of techniques 
and some physiology, I informed her that 
penis size doesn’t matter and how she can 
increase her chances of conception. Et 
voila! Just this morning, I found out that 
she used those techniques this month and 
she’s now pregnant!
 
So many people, particularly penis 
owners, DM me to say that the way 
they perceive their partner’s bodies has 
changed and they now have focus on safe 
sex and pleasing their partners. This has 
led to more enthusiasm from the partners 
in bed and has led to better relationships. 
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Dr. Rebecca Pinto

What made you want to use a digital 

platform and create around women’s 

health?

There is a lot of stigma surrounding 
women’s health even today, in this day 
and age. As a trained professional in the 
sphere of medicine and health, I feel like 
I should do my part in educating netizens 
about precautions they can take in terms 
of leading a healthy lifestyle. And the 
democratization of information thanks to 
the several digital platforms just makes it 
easier to disseminate information.
 
How important is it for women to 

start focusing on taking care of their 

minds and bodies from a young age?

 

I cannot stress the importance of women’s 
health enough. Good health should be 
a priority, however this can be difficult 

for many women who lead busy lives 
and don’t take the time needed to stay on 
top of their health and wellbeing. It is no 
secret women are leading busier lives than 
ever before and have a tendency to let 
themselves slip low on their priority lists. 
However, it is time for women to start 
putting themselves first and focusing on 
their health.

One common misconception you’ve 

vastly encountered around women’s 

health?

Menstrual health, although has witnessed 
massive changes, is still a topic which has 
many myths surrounding it. And I believe 
that people of all genders and ages should 
be educated about it. The most common 
one is that sanitary napkins are not safe 
when in reality it’s a safer practice than 
any other orthodox one used in so many 
rural areas of the country even today!

Should women’s health be 

a part of every academic 

curriculum?

While everyone was in favour of women’s health being a part of the 
academic curriculum, we also discovered several interesting insights into 
why our interviewees felt so. While some thought it was important to 
impart necessary knowledge to girls about their sexual and physical health 
to break the stigma and myths around it; some were of the opinion that 
knowledge of physical and mental health were equally important to all 
young adults no matter what gender they belong to. A few also suggested 
that another important reason would be that the lack of knowledge about 
their own body’s development, new urges and changes could lead them to 
having an unhealthy relationship with their body.

 Any positive changes that you’ve 

effected through your content?

One time, a lady had reached out to me 
with her severe back pain. She told me 
how she assumed it to be a consequence 
of weight gain. I was a little concerned 
at first so I asked her to come for a 
consultation. After an initial examination, 
she was diagnosed with a slip disc issue in 
her spine. And I was glad to have caught 
it early on, thanks to the option of directly 
approaching me on social media!

YES NO
100% 0%

YES NO

Results
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Good vibes only

Dr. Tanaya Narendra

OWN your pleasure! 
TOUCH your clitoris! 

STOP tolerating 
excessive period pain. 
Oh, and don't forget to 
love your bodies in all 

this :)

Dr. Vidhya Nair

All my dear women out there, you 

don't need to fix anyone. you don't 

need to be save
d by anyone. Who you 

need the most, is you. Whom you 

have been waiting for, is you. Don't 

try to fit into the definition of ' 

being a woman'  that might have 

been taught to you. You are born to 

be you, whatever that may mean to 

you. Choose you & be you!

Simran Jain

Love yourself and love your 

body in all shapes and sizes, 

whether it’s during periods 

or something because it’s 

natural. And don’t get into 

any false prod
ucts to 

beautify your private part
s 

just let them be the way 

they are.

Chhavi Mittal
I would just like to say that I haven’t met a single woman who did not excel in at least one thing, which completely leaves me in awe of her. It could be a domestic task, a teacher, so many influencers that I meet in everyday life, or a friend or a housewife or a working mom. Every woman has some of the other qualities that a lot of them tend to undermine and some of them don’t even recognize it yet. There is that X-factor in you which you need to find if you still haven’t found it already and sometimes it’s not just one it’s many so definitely work on that. 

Prakriti Poddar
You are fully incharge of your own well-being and all the skills you need to live a harmonious and healthy life, you have within you. So, it’s time to explore what those things are and be true to your own self. Don’t tune-out your intuition, tune into it.

Dr. Kiran Sethi

Self care self
 care self 

care. Put yourself first 

so you can show up for 

the people you love 

better. If you
 are 

happy, so is ev
eryone 

else. Pay happiness 

forward!

Dr. Snehal Pawar
BE YOURSELF my love. Unapologetically, unabashedly. Only you should be responsible for your life, no-one 

else.

Dr. Rebecca Pinto

To all the women out there, 

first of all give yourself a 

pat on the back for all that 

you are! That being said, I 

implore each woman out 

there to pay more attention 

to her wellbeing, both 

physical and mental. It is 

important for you to take 

care of yourself before you 

to take care of others.
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